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A New LEATHER SOLE HELPS MAKE A NEw CHAMP 


Rocky 
Marciano, 
**foot-sure and 
swing-sure” 
with a new 
leather sole, 
dethrones 
world’s champ 
Joe Walcott 
with a kayo in 
the famous 
13th round. 





that’s why Gallun’s Milwaukee Calf 


is the leather that sells your shoes 


There's unbounded delight in milady’s stride 
when she steps out in this chic sling pump 
fashioned from Gallun’s Milwaukee Calf. Delight 
because the deep, rich colors of this fine chrome 
tannage impart an air of elegance at every 


step — elegance that lasts and lasts. 


And delightful comfort paces her travel, too. 
Footwear made of Milwaukee Calf, like all 
the famous Gallun tannages, offers a brimming 


measure of perfect walking ease. 


Build a faithful following among those who 
buy style and long-lived quality. Be sure to 
check the Gallun numbers in your orders to 
leading manufacturers. A. F. Gallun & Sons 
Corporation, Tanners, Milwaukee, Wisconsin 

chrome tonned 
OTHER FAMOUS GALLUN TANNAGCES 


Normandie Calf 


boarded, glazed 


Norwegian Calf 


boarded grain 


€ 
= 


Cretan Calf 


smooth, but not glazed 





For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE | 


GREY FELT BASE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE 
Men's 


Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles 


| 
BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Lrd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 


Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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Letters to L & S 





- World Markets 
Sirs: 

Many thanks for the coverage you 
have been giving the hide export sit- 
uation of the United States. The con- 
cise reports supplemented with detailed 
data have been of great help to me. 

As you can imagine, we are very 
much interested in the factors which 
influence the outlook of the shoe, hide 
and leather industries. Leather And 
Shoes has the best roundup of infor- 
mation that we have uncovered. 

Most of your subscribers are un- 
doubtedly interested in domestic mar- 
kets and the immediate shoe and hide 
outlook. But no doubt many of your 
readers are, like ourselves, additionally 
concerned with the world market sit- 
uation. We would like to see you 
squeeze in even more articles and data 
on markets in the major hide import- 
ing and exporting countries. 

Again, congratulations on a fine 
publication. 

John R. Aaker 
Economic Research Dept. 
The Chase National Bank 
New York 


Fashion's Evil Eye 
Sirs: 

Thanks for the most fun I’ve had 
in ages. I’m referring to your August 
1 editorial—‘Fashion and the Evil 
Eye.” I enjoy all your editorials and 
get help from them, I needed a laugh 
gag this editorial supplied even 
that. 

Beth Hammond 
Shoe Information Bureau of Canada 
Montreal 


Oh, Brother! 
Sirs: 


That editorial, “Fashion And The 
Evil Eye,” in your August 1 issue . 
We always knew had vision and 
foresight and all that stuff. But your 
latest dream of WA Night In A 
Harem” and ladies’ running shoes . 
brother! 
Our entire staff got a real kick out 
of wage editorial, and we followed 
humor from Mulligan Stew 
cies gh “sexy” shoes. Yes, we're all 
for “Fashion And The Evil Eye.” 


Anthropologically yours, 
Rollie L, Jensen 
Advertising Mgr. 
Fred Rueping Leather Co. 
Fond Du Lac, Wis. 
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Coming Events 





August 16-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Sept. 6-11, 1953—Annual Meeting, Inter- 
national Union of Leather Chemists Soci- 
eties. Barcelona, Spain. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, Ill. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


October 24, 1953—National Conference 
of Independent Shoe Retailers. Sheraton 
Hotel, Chicago, Ill. 


Oct. 26-29, 1953—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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for finishing and washing 


Here’s a better metal-core, metal-wound, brush with one- 
third more tufts to the inch. This denser brushing surface gives 


100% China Bristle better coverage and prevents streaking in finishing. The new 
design washer is self-cleaning. It will not mat down nor fill up. 


Long er Lived It outlasis tampico 10 to 1. 

Wi re Wound The INDUSCO brush, developed by the inventor of the metal- 
core design, is constructed rigidly—yet is light in weight for easy 
handling. The metal core will not warp or sag and will run per- 
fectly true at all times. 

Wri st i 

sphe Reumaiugnmonagen INDUSCO brushes are sealed in at the bottom so liquids 


and prices of the full line o : 7 

os viata ne can’t seep in from the ends and lodge underneath the wire strip. 
Indusco brushes 

The bristle is set in solvent, water-, alkali-, and acid-resistant 


plastic cement. When worn the core is refillable. 


INDUSTRIAL, Company | 


WOODSIDE AVENUE LITTLE FALLS, NEW JERSEY 
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A BASIC truth that is being fully 
accepted by most industries today is 
that in order to compete in the in- 
tensity of today’s industrial environ- 
ment an industry or company must 
be assured of a substantial supply of 
technical brainpower. 

As a result of this realistic atti- 
tude we find many companies em- 
ploying “talent scouts” who are con- 
stantly scouring the country in search 
of young technical talent that can be 
developed through company financ- 
ing and groomed to fit into the com- 
pany program. This reservoir. of 
young technical talent is as vital as a 
financial reserve or sources of sup- 
ply or customers. 


Develop Prospects 


In this respect the leather indus- 
try is no different from others. Not 
that it employs any systematic 
“talent scouting.” In fect, that is 
a shortcoming of the inc'ustry—its 
*failure-to make a strong, organized 
-effort.to bring in and develop young 
Pp with technical and man- 
_agerial promise, 
~ It might be justifiably said that the 
leather industry is in need of such 
- talent in greater degree than the aver- 
age. industry. The products most in- 
_tensely in competition with the leather 
industry stem from the chemical in- 
dustry—the industry which has 
shown the greatest growth of any in 
the past generation, and which also 
makes a greater investment in re- 
search and technical talent than any 
other. 

The product output of the chemi- 
cal and allied industries each year is 
increasing in pace and scope. Some 
of these products will run smack into 
leather’s traditional markets, pose a 
serious challenge. The leather indus- 
try has already experienced, to its 
regret, several such instances in re- 
cent years. It may as well gird itself 
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Development of young technical and managerial 
personnel by the tanning industry is falling far 
short of minimum needs. 


Is DISINTEREST THE ANSWER? 


for the harsh truth: it will see many 
more of these. 

In 1949 t! 2 leather industry estab- 
lished the School of Leather and 
Tanning Technology at Pratt Insti- 
tute. During the five succeeding years 
the industry raised about $180,000 
to support the program. This money 
came from 153 tanning companies 
and 105 firms in the allied trades. 
The contributions to date have av- 
eraged about $700 per company—or 
about $140 a year per contributing 
company. This is hardly a record to 
be proud of. Over the course of the 
past five years the value of the tan- 
ning industry’s production has totaled 
nearly five billion dollars. Thus the 
contribution to Pratt comes to 
4/1,000ths of one percent of the in- 
dustry income. 

But even more important than 
financial aid is the matter of student 
representation. In the past five years 
there have been 117 graduates of the 
school. That’s an average of 23 a 
year. About half of these have been 
sponsored (schooling subsidized or 
paid for) by the tanning or allied 
trades. In short, an average of 12 
a year. 

Now, let’s take a realistic look at 
the significance of this. The tanning 
industry regularly employs nearly 
50,000. Of these, approximately 
5,000 are supervisory and man- 
agerial and technical personnel, the 
remainder being straight production 
workers. 


Qnly 1 For Every 416 


Thus Pratt is able to contribute 
only one young technical or man- 
agerial prospect to the tanning in- 
dustry each year for every 416 tech- 
nical-managerial-supervisory person- 
nel already employed. This doesn’t 
even compensate for the number in 
this group which die or otherwise 
leave the industry each year. And 
when we consider that some of the 
Pratt graduates go into the allied 
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trades, it leaves an even smaller per- 
centage left to go directly into the 
tanning industry. 

All this boiled down means simply 
one thing: the supply of fresh young 
technical talent coming into the tan- 
ning industry is far short of even the 
most minimum amount needed on a 
replacement basis—much less a pro- 
gressive or advanced basis. 

Now, importantly, any impartial 
observer would be fully justified in 
coming to a blunt conclusion: The 
industry is disinterested in its future. 
It faces that future with apathy and 
lethargy—a future where the com- 
petition will be tougher than ever 
experienced. 

But practically every leather man 
would be quick to rebel against this 
accusation of “disinterest.” How- 
ever, in so doing he would have to 
argue against the cold, unbiased fig- 
ures—figures which might leave him 


a bit abashed. 


Talent Scout Program 


It seems to us that something of a 
more organized nature is required to 
develop Pratt into a major source of 
technical manpower supply. And by 
this we mean an organized, aggres- 
sive “talent scout” program operated 
by the industry (perhaps through the 
Tanners’ Council), similar to pro- 
grams operated by other industries. 

This is far too important to the in- 
dustry’s future to depend largely 
upon individual recommendations or 
sponsorships by individual com- 
panies. Let that remain part of the 
program. But the required greatly 
stepped-up student enrollment must 
come from an organized talent hunt 
in public schools, junior colleges, 
technical schools, etc. Certainly a 
billion-dollar-sized industry is worthy 
of instigating such a program and 
making it pay off. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 


August 15, 1953 





aReee’ 


IN BACK OF THE NAME 


5 Conveniently Located Plants 


When you call on Mears for wood heel 
blocks, you are assured of the craftsman- 
ship you expect, whether supplied by 
our Massachusetts, Missouri, New 
Hampshire or Ohio factories. Each plant 
has the experience in personnel and the 
special equipment needed to meet to- 


day’s most exacting demands of produc- 
tion and styling. To be certain of an 
adequate and dependable supply of high 
quality wood heel blocks, we suggest 
that your requirements be made known 
at an early opportunity. 


FRED W. MEARS HEEL COMPANY, INC. 
GENERAL OFFICES: 2 SOUTH BROADWAY, LAWRENCE, MASS. 
Plants at Troy, Mo. * St. Lovis, Mo. * So. Charleston, Ohio + Erving, Mass. * Conway, New Hampshire 
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America's Style Leaders 

in every price range count 
on Mears wood heel 
blocks for dependability 
of performance. 




















SOLID LEATHER FOOTING FOR THE KAYO ROAD TO THE 
CHAMPIONSHIP: At left, Marciano delivers the epic kayo to Joe 
Louis in the 8th round (October 1951); center, Kid Matthews buckles 
under Rocky's knockout punch in the 2nd round (July 1952); right, 


Jersey Joe Walcott slumps under the wallop that finished him in the 
famous 13th round that gave Marciano the world's championship 
(September 1952). Says Rocky, "In each case | felt foot-sure and 
swing-sure because of these special leather soles." 


“LEAVENED LEATHER: New SHOE SOLE 


A patented process creates a product called ‘“‘Nivtop” — a new concept in leather 
soling with remarkable performance features making its auspicious bow. 


leather outsole has come into the 
shoe industry. The initial reactions 
to its performance and properties 
have been a little short of phenome- 
nal. It’s presently being used in in- 
fants’, men’s dress and athletic shoes, 
and will soon go into women’s shoes. 
It’s adaptable to a wide variety of 
footwear. 

One of the outstanding features of 
this sole is that it was not developed 
by a tanner but by a shoe manufac- 
turer—Richard J. Potvin, owner of 
the Brockton, Mass., company of the 
same name which produces the well- 
known Buntees line of babies’ and 
infants’ shoes. 

The sole, trademarked “Nivtop” 
(Potvin spelled backward), is en- 
tirely of leather. It contains all the 
desirable features of a leather sole, 
having in particular a high porosity 
or breathability value. It also pos- 
sesses the assets of synthetic or com- 
position-type soles such as long wear. 
In addition, it has some distinctive 
virtues of its own. 

This chrome-tanned leather, after 
it is received from the tanner, goes 
through a special process at the Pot- 
vin factory—a process developed by 
Potvin. The result is what he aptly 
terms “leavened leather.” Potvin ex- 
plains the unique treatment: 

“When the leather comes to us 


4 NEW and remarkable type of 


from the tanner it might be com- 
pared with unleavened bread. After 
we put it through the Nivtop process 
it is ‘leavened.’ It’s similar to the 
application of yeast in baking. It 
brings up air cells, gives life to the 
product, while retaining all the essen- 
tial elements of the original material.” 

The process actually “plumps” the 
leather. On an infants’ shoe the Niv- 
top sole is 8-9 iron thickness; on an 
adult shoe it’s 10-11 iron. 

The plumping process loosens and 
spreads the fibers, creates many air 
cells within the leather, much as in 
foam rubber. Yet the process actually 
strengthens the leather such as in- 
creasing stitch-tear resistance, punc- 
ture resistance, wear value, etc. No 
grease or oil is used in the plumping 
process. The leather’s pores remain 
open and active, giving a lighter 
weight, more breathable sole. 

Now, what about actual perform- 
ance and properties? The sole has 
gone through rigid laboratory and 
field tests dealing with every aspect 
of sole performance requirements. 
The record has been excellent. 

Wear: Field tests show a wear 
value some 50 percent greater than 
for an ordinary good sole. 

Weight: It is an extremely light- 
weight sole, due largely to the “air 
pockets” filling the leather. Labora- 
tory tests show that the Nivtop sole 
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has a specific gravity of 0.6. For 
most good sole leather there is a 
specific gravity of 1.0 to 1.25. Specific 
gravity denotes the “weightiness” of 
the leather. Thus the Nivtop sole is 
very light—about half the weight of 
an ordinary sole. 

Stitch-Tear Value: The sole has a 
very high resistance to stitch tear. 
Laboratory tests found it to be 1,100 
pounds per inch. In good shoemak- 
ing a stitch-tear value of 400 pounds 
per inch is considered adequate. Thus 
the Nivtop sole has a stitch-tear value 
three times higher than required. 
This, of course, signifies a particu- 
larly outstanding asset for children’s 
shoes where stitch-tear performance 
is vital as a guard against the outsole 
pulling away from the shoe. 

Heat Conductivity: Laboratory 
tests show excellent heat conductivity 
for the sole, due to the air trapped in 
the specially treated leather. This 
means that the sole is cool in warm 
weather, yet foot-protective in cold 
weather. 

Resilience: This is a distinctive 
feature of the sole. There is a slight 
yet pleasantly noticeable give or yield 
to it upon weight-bearing. It has 
almost twice the “spring” of a regu- 
lar sole. As a result, the “cushioned” 
effect of the sole is extraordinarily 
comfortable in standing or walking. 

Puncture Resistance: This is im- 


August 15, 1953 





portant for any sole—the resistance 
to sudden pressures from pebbles, 
nails, etc. The Nivtop was laboratory 
recorded with a puncture resistance 
of 290 pounds—very high. 

Slip-Resistance: The sole has an 
extremely high non-slip or non-skid 
value. In fact, as will be noted shortly 
in more detail, world’s heavyweight 
boxing champ Rocky Marciano will 
use nothing else but Nivtop soles on 
his boxing shoes, largely because of 
the non-slip value. 

Flexibility: So flexible and pliant 
is this sole that it can be “rolled” 
around itself. In fact, its flexibility is 
so great that virtually every minute 
movement of the foot’s sole is met 
instantly by a corresponding con- 
formity by the Nivtop sole. In this 
respect, according to the manufac- 
turer, the Nivtop “simulates the ac- 
tion of the skin on the sole of the 
foot.” 

Edge: The edge takes a smooth 
trim or finish, and also takes an ex- 
cellent edge stain that holds. 


Breathability 

Porosity: The sole has a substan- 
tially greater porosity or “breathabil- 
ity” due particularly to the process- 
ing which loosens the fibers and 
creates a batch of air cells. Moreover, 
there is no stuffing with greases or oils 
to plug up pores. 

Water - Repellency: A special sili- 
cone treatment gives a high degree of 
water-repellency. A good leather sole 
will absorb 25-30 percent of water 
after 24 hours immersion. The sili- 
cone-treated Nivtop absorbs 10-13 
percent, or less than half. The sole 
dries out quickly and thoroughly 
after wetting, without cracking or a 
crusty, stiff feel. 

All these features combine to give 
a new concept in leather soling. One 
of its major assets is its comfort and 


COMPARISON OF FLEX VALUE. At left is the chrome sole as it 
comes from the tannery. Note forced flexing pressure of both hands 
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THE "LEAVENED” EFFECT. At left is an 
edge view of the chrome sole as it comes 
from the tannery. At right is the same 
sole after going through the Nivtop proc- 
ess that "leavens" or plumps the leather. 





foot-health values. It has been “field- 
tested” by leading pediatricians 
throughout the country. The reports 
from these sources have been superb 
because of the high degree of such 
features as flexibility, porosity, re- 
siliency, heat conductivity, etc., pos- 
sessed by the sole. 

The R. J. Potvin Shoe Co. has been 
using the Nivtop sole on its infants’ 
and babies’ shoes for some months, 
with excellent response from retailers 
and consumers alike. 

Typical, for example, is the com- 
ment of Paul DeFalco, prominent 
children’s shoe retailer with stores in 
Newburg and Poughkeepsie, N. Y., 
who has played a leading role in the 
“field testing” of the sole. He has 
sold some 15,000 pairs of these shoes 
since they were first introduced on an 
experimental basis. “I’ve never in 
my life seen anything to match the 
performance of this sole,” he states. 


“Not one pair of these shoes was re- 
turned with a complaint about the 
sole. And there were countless favor- 
able comments from parents and 
pediatricians. The sole is a truly 
remarkable development in shoe busi- 
ness.” 

Howard & Foster Co., Inc., Brock- 
ton makers of men’s dress and: ath- 
letic shoes, recently started using the 
soles on their dress and athletic foot- 
wear. H. E. Lynch, president of the 
firm, is enthusiastic about the sole 
and its performance values. “A re- 
markable development in leather sol- 
ing,” says Lynch. “We regard it as 
a positive contribution to our shoes.” 

Several prominent makers of wom- 
en’s and children’s shoes are making 
inquiries concerning licensing rights 
from Potvin (the sole is a patented 
process). 

Marciano Enthusiastic 

And Rocky Marciano, world’s 
heavyweight boxing champ, who 
some time ago tried his first pair of 
Nivtop soles, is downright delighted 
with the soles. He wears them on all 
his boxing shoes. Also, all the shoes 
of his baby are fitted with these soles. 

The Marciano-Nivtop story is an 
interesting one. When Howard & 
Foster were making a new pair of 
boxing shoes for Marciano, whose 
home town is also Brockton, Bud 
Lynch, head man at H&F, asked 
Marciano what special features he 
wanted in the shoe. 

Said Marciano, “I want something 
that will feel as though I was bare- 
foot. I can work best in the ring when 
barefoot.” 

Lynch had heard of the Buntee 
slogan, “Closest thing to going bare- 
foot,” and also of the new Nivtop 
sole (then in an experimental stage) 
which was non-slip, resilient, flexible 

(Continued on Page 34) 
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after the Nivtop process, easily rolled between ¢ 


shows only slight flexing of the sole. On the —_ is the same sole 


fingers. 











GENERAL SHOE-BERLAND 


EXCHANGE OF STOCK 
UNDER CONSIDERATION 


Berland To Continue As 
- Separate Company 


Another merger between two large 
shoe companies—one of the biggest 
of the year—was reported imminent 
this week when officials of General 
Shoe Corp., Nashville, Tenn., and 
Berland Shoe Stores, Inc., admitted a 
plan to exchange stock of each com- 
pany is under consideration. 

W. Maxey Jarman, chairman of 
General Shoe, refused to comment 
beyond a statement that the merger 
was being actively considered by 
officials of both firms. However, I. M. 
Kay, president of Berland, admitted 
a plan providing for exchange of the 
company’s outstanding stock for Gen- 
eral Shoe shares will be submitted to 
Berland shareholders at an early 
meeting. Date of the meeting was 
not announced. 

Berland, which operates a chain 
of 95 women’s retail shoe stores and 
leased departments in the Midwest 
and Southwest, reported a sales vol- 
ume of $15,500,000 in the 1952 fiscal 
year. The company lists 176,950 out- 
standing shares of common and 
88,475 shares of $20 par preferred 
stock. The exchange plan includes 
both common and preferred stock. 

“If the exchange is effected,” Kay 
stated, “Our company will continue as 
a rate operating company and 
will function just as in the past. There 
is to be no change in personnel and 
we shall continue as in the past to 
buy our merchandise from those 
manufacturers who can best fill our 
needs,” 

Kay added that “it is part of the 
plan that if the exchange of stock is 
effected, Berland Shoe Stores will 
adopt an aggressive expansion ‘pro- 
gram.” 


Armour Sells Indianapolis 
Plant 


Purchase of the Indianapolis plant 
of Armour & Co. for $50,000 has 
been announced by Stark, Wetzel & 
Co., Indianapolis meat packing firm. 

new owners plan improvements 
which would cost an additional $500,- 
000. 
Armour attributed the move to 
high costs of maintaining and mod- 
ernizing the plant which it purchased 
in 1916. The company had employed 
about 400 persons in the plant. 





MAY MERGE 





Stark Wetzel estimated the acquisi- 
tion will boost sales volume 35% 
over current annual total of about 
$26,000,000. 

Kingan & Co., another leading 
packer, announced plans for a $350,- 
000 expansion in Indianapolis, re- 
quiring an addition of 500 workers 
by the year end. 


Top Publisher To Address 
Shoe Fair Breakfast 


One of the most brilliant sales ex- 
ecutives in the country, Arthur H. 
“Red” Motley, also a leading pub- 
lisher in his own right, will be 
featured speaker at the opening break- 
fast of the National Shoe Fair on 
Monday, Oct. 26, at 8:30 a.m. 








Motley is president of Parade Pub- 
lication, Inc., and publisher of 
Parade, the Sunday Picture Maga- 
zine, distributed through 35 metro- 
politan areas each week and reach- 
ing an audience of millions. 

Motley will talk on “Nothing hap- 
pens until somebody sells something.” 

Motley is in constant demand as a 
speaker before business and civic 
organizations everywhere. During 
his recent term as chairman of the 
board of the National Sales Execu- 
tives, he travelled over 80,000 miles 
in one year to address 117 meetings 
and spoke before audiences totaling 
nearly 100,000. 

Known today as the “sales master,” 
he is chairman of the National Dis- 
tribution Council of the Department 
of Cummerce, a member of the Ad- 
vertising Advisory Committee to the 
Secretary of Commerce, and a mem- 
ber of the important advisory com- 
mittee to the State Department on 
press relations with foreign coun- 
tries. This year he was elected to the 
board of the United States Chamber 


of Commerce. 
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INTERNATIONAL TO SHUT 
ST. CHARLES FACTORY 


High Rate Of Labor Turnover 
Cited As Reason 


International Shoe Co. will close 
its St. Charles, Mo., plant about the 
middle of Sept., according to Edgar 
E. Rand, president of the company. 
Rand said the St. Charles operations 
will be transferred to other factories 
at Flora, IIl., and Windsor and Kirks- 
ville, Mo. 

The St. Charles plant, employing 
some 600 workers, is used for the 
manufacture of men’s shoes. Well 
over 100 employes can be absorbed 
in the company’s Madison St. plant 
in St. Louis if they desire, Rand said. 

Excessive costs of production re- 
sulting largely from a high rate of 
labor turnover dictated closing of the 
plant, Rand said. Labor turnover in 
1952 was more than double the aver- 
age for other International plants. 


Other Factors 


Other contributing factors, Rand 
added, were a diminishing supply of 
available workers in the St. Charles 
area, lack of housing for workers 
who might be attracted from other 
communities, and the fact that com- 
petition in the shoe industry will not 
permit the payment of wages on a par 
with those being paid in the area by 
companies manufacturing defense 
articles under government contracts. 

International and its predecessor, 
Roberts, Johnson & Rand Shoe Com- 
pany, have manufactured shoes in St. 
Charles continuously since 1906. No 
decision has been made, Rand said, 
as to the company’s disposition of the 
St. Charles plant. 


NEW BROWN PLANT 
ELECTS AFL UNION 


Workers at the recently-acquired 
Brown Shoe Co. plant at Dixon, Mo., 
have elected the Boot and Shoe Work- 
ers Union, AFL, as their bargaining 
agent. The vote at the election, spon- 
sored by the Nationai Labor Rela- 
tions Board, was 144 in favor of the 
union and 22 against. 

The factory, formerly owned by 
Kaut-Lauman-Winter, Inc., was pur- 
chased earlier this year by Brown. It 
is now turning out Buster Brown 
shoes for children, with capacity 
estimated at 2,000 pairs per day. 
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LARGER FACTORY 
FOR ATLANTIC HEEL 


The Atlantic Heel Co., Chelsea, 
Mass., has purchased and moved into 
new plant facilities at 55-71 Amory 
St., Roxbury, Mass. The new plant 
occupies a floor space of 150,000 
square feet. Occupants of the new 
factory will be Atlantic Heel, Cor- 
man Leather Co., and OK Shank & 
Counter Co., all belonging to the 
same organization. 

The organization now believes it 
has the largest shoe findings and sup- 
plies organization under one roof. 
The three member companies _pro- 
duce built-up heels, leather and fiber 
counters, steel and combination 
shanks, shank tucks, combining, cut 
soles, leather midsoles, sponge rub- 
ber, pre-fitted turn wedgies, wedge 
strips and board, are converters of 
board for innersoles, and distribu- 
tors of rubberized cork. 

The new plant was required chiefly 


because of the greatly expanded op- 
erations of Atlantic Heel, which five 
years ago occupied working space 
of 6,000 feet and will now occupy 
80,000 feet; its insole division for- 
merly operated with 3,000 feet, will 
now have 30-40 thousand feet. 

Atlantic pioneered in the pre- 
finished heel, which permits at- 
tachment from the inside with con- 
ventional heel-attaching equipment. 
These heels are delivered to the shoe 
manufacturer ready to apply to the 
shoe without finishing operations by 
the shoe factory. 

Atiantic attributes much of its 
growth to the high-riding popularity 
of built-up flatties (3/8 to 6/8), and 
to its original styling ideas which 
have kept pace with advance fashion 
trends, 

Principals of the company are 
Joseph Corman, president and gen- 
eral manager; Al Keiter, sales man- 
ager; Irving and Max Keiter, pur- 
chasing managers. 


WIN HIGHER AWARD PRICES 
FOR SMALLER SHOE FIRMS 


Higher award prices in negotiation 
of military and government shoe con- 
tracts will be paid smaller shoe manu- 
facturers, according to a new policy 
announced by the Department of 
Defense. 

Official approval of the new pay- 
ment policy was reported this week 
by Maxwell Field, executive vice 
president of the New Engiand Shoe 
and Leather Association in Boston. 
Field said the Association has been 
working towards this goal for a full 
year. 

“This new policy was established 
by the Department of Defense on June 
10 and provides that in future nego- 
tiations of shoe contracts with small 
business concerns, the price to be 
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paid for the negotiated portion shall 
be based on the weighted average of 
prices paid to contractors on the 
formally advertised portion,” Field 
stated. 

“In all such previous awards, the 
price paid to small business concerns 
was always limited to the lowest con- 
tract price,” Field said. This was 
unfair and discriminatory to small 
business concerns because it resulted 
in most instances in the government 
forcing these bidders to accept con- 
tracts at prices lower than other 
award prices made to big business 
companies. And in several instances, 
the contracts were rejected because 
the price offered was too low for the 
small business concerns to accept and 
still operate at no loss.” 
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LAWRENCE WORKERS 
ACCEPT 5C INCREASE 


Wage Re-Opening Settled 
Uneventfully 


Workers at the A. C. Lawrence 
Leather Co. plant in Peabody voted 
this week to accept the company’s 
offer of a five cents hourly wage in- 
crease. 

Settlement came after three weeks 
of negotiations between officials of 
the company and Local 33, Interna- 
tional Fur and Leather Workers 
Union, worker bargaining agent. The 
union had invoked a wage re-opening 
provision contained in the current 
labor contract with the company. 

The five cents hourly increase 
across-the-board will be applied im- 
mediately to all workers employed 
under the company’s standard incen- 
tive system. Workers not on_ the 
standard wage system will receive an 
increase of six and one-half cents per 
hour. 


No Fringe Benefits 

No additional fringe benefits were 
forthcoming from the negotiations al- 
though some sources claimed the 
union had first sought several further 
concessions. The re-opening clause 
provides only for wage negotiations. 

The increase, the second provided 
under the two-year contract which 
expires May 29, 1954, brings hourly 
wage increases for Lawrence workers 
since 1952 to a total of 16 cents. The 
contract originally provided an 11 
cents increase. 

Some unofficial _ trade 
claimed that officials of Local 33 ac- 
cepted the Lawrence offer without 
approval of national union officers. 


sources 


Derman Shoe Must Move 
All Equipment 


Officials of the Derman Shoe Co. 
have been asked to move all equip- 
ment from the Milford, Mass., shoe 
factory formerly occupied by the 
company. 

The request was made by the Mil- 
ford Shoe Workers Association, 
owner of the building, which has 
been negotiating with various shoe 
manufacturers to take over the Mil- 
ford plant. 

Association officials stated that no 
lease with another company can be 
made until all Derman equipment is 
removed from the Charles St. plant. 
A New England women’s shoe manu- 
facturer, said to be currently oper- 
ating two other shoe factories in the 
area, is now working out a labor 
agreement with the Association. 








MEN'S SHOE OUTPUT 
OFF PERCENTAGEWISE 


Council Cites Room For 
Expansion 

Either the barefoot boy grown to 
manhood has never learned to wear 
shoes or daddy’s shoe budget is being 
usurped by mama and the kids. What- 
ever the reason, men’s street shoe 
production represents a smaller pro- 
portion of the shoe industry’s output 
today than. it did 30 years ago. 

The Tanners’ Council points out 
that men’s shoes in the first six 
months of 1953 accounted for only 
21.8 percent of total shoe output. 
This compares with 29.2 percent in 
the 1935-1939 period and 31.5 per- 
cent for the years 1921-1925. 

The position of women’s shoes 
apparently has been rising through- 
out this period, says the Council. 
For example, they represented only 
30.7 percent of total production in 
the 1925-1929 period. In 1935-1939, 
they averaged 48 percent. For the 
first half of 1953, they were up to 


51.5 ent. 

fly jesenils shoes have shown a 
mixed trend. In 1925-1929, they 
accounted for 28.8 percent of all shoes 
produced. In 1935-1939, they were 
down to only 22.7 percent. During 
the first half of this year, they were 
up to 26.7 percent . . . still below 
the early 20’s but better than in the 
early 30s. 


Changes in the population makeup 
of the past 30 years are cited by the 
Council as cause of the juvenile 
changes. At the time of the 1920 
Census, children under 15 represented 
31.8 percent of the total U. S. popu- 
lation. By 1940, this was down to 
25.1 percent. The postwar increase 
in the birth rate reversed this trend 
and brought the figure back to 27.2 
percent by 1950. 

As the Council says, the important 
implication in all the foregoing is 
obvious: There is plenty of room for 
expansion in men’s shoe consump- 
tion. 


Hadley Bros.-Uhi Offers 
New “Hot-Grip" Cement 


Hadley Bros.-Uhl Co. of St. Louis 
is now offering the shoe trade a new 
thermoplastic adhesive cement which 
it calls Hab-U-Co “Hot-Grip.” 

The new cement, proved in serv- 
ice, according to the manufacturer, 
melts to a low viscosity for easy ap- 
plication and sets rapidly to a tough, 
permanent but flexible bond. 

“Hot-Grip” is claimed as a de- 
pendable adhesive for bonding wood, 
steel or fibre shanks, for spotting 
platforms to split wood heels and for 
tuck spotting and attaching Dutch- 
man. 

Samples are available by writing 
Hadley Bros.-Uhl Co., 514 Calvary 
Ave., St. Louis 15, Mo. 





FUTURE’S TOP TANNING TECHNICIANS 








Members of the graduating class and short term finishing students of Pratt Institute's School 
of Leather and Tanning Technology pose for their class picture. Students are recruited from 
leading tanners in the U. S., Mexico, Colombia, Formosa, Haiti, the Philippine Islands, Peru 
and India. Regular students were graduated on Aug. 7. Three highest in the class were 
A. Hermoso of the Philippine Islands, James Byron of W. D, Byron & Sons and Richard Payne 


of Chicago Rawhide Mig. Co. 
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FIELD AND FLINT 
SEEKS NEW MARKETS 
Field and Flint Co., Brockton 


manufacturer of Foot-Joy shoes, con- 
tinues to seek new markets through 
advertising expenditures. Latest step 
in the company’s nationwide adver- 
tising campaign is sponsorship of a 
series of radio broadcasts highlight- 
ing the All American and World’s 
Championships of Golf from Chi- 
cago’s Tam O’ Shanter Country Club, 
August 1-9. 

Recently, Field and Flint ran the 
first three dimensional advertisement 
in a national magazine. The two- 
color, half page ad with a pair of 
celluloid 3-D glasses attached, ran in 
the summer issue of Gentry maga- 
zine. It showed a pair of Foot-Joy 
street shoes and said “See How They 
Stand Out.” 

The upcoming radio broadcasts 
are the first major advertising effort 
for Field and Flint on the air-waves, 
according to Bachenheimer-Lewis, 
Inc., the firm’s advertising agency. 

The programs, which will be heard 
over New York’s WOR Mutual sta- 
tion, will be conducted by famed 
sports commentator Harry Wismer. 
They will take the air at 7 a.m. Sat- 
urday and Sunday, Aug. 1 and 2, 
and Saturday, Aug. 8. The finals will 
be broadcast at 9 p.m., Sunday, 
Aug. 9. 

Field and Flint’s interest in the 
golf tourney is a result of its long- 
time production of Foot-Joy golf 
shoes. 


Pratt Graduates Visiting 
Tanneries 

Graduates of Pratt Institute School 
of Leather and Tanning Technology, 
many of whom are taking a short va- 
cation before reporting back to work 
in the U. S. or other countries, are 
currently visiting leading tanneries 
in the New England area. 

Various members of the senior 
class who graduated on Aug. 7 spent 
the past week going through such tan- 
neries as Geilich Leather Co., Graton 
& Knight Co., A. C. Lawrence Leather 
Co., Beggs & Cobb, Inc., Salem Oil 
& Grease Co., Stahl Finish Co. and 
Truche Leather Co. 

At the same time, A. W. Goetz, di- 
rector of the School, visited Interna- 
tional Shoe Co.’s sole leather tanner- 
ies located throughout the East. He 
was accompanied by William Vro- 
man, general superintendent of the 
company’s sole leather tanning de- 
partment, and Lester F. Collins, chief 
chemist. 
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“€elastic’” Box Toes 
Give Lasting Comfort 


At work, at play and in the home — from the heaviest 
men’s work shoes to women’s high style footwear — 
“Celastic” box toes give the kind of toe comfort that 
leads to repeat sales. 

The bond made by “Celastic’” between doubler and 
lining forms a light yet extremely durable toe. “Celastic” 
gives shoes built-in wrinkle-free comfort in the toe area 
that the retailer and his customers can count on. Every 
shoe made with “Celastic” gains in style preservation and 
toe comfort at surprisingly little cost. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Smooth Toe Linings — Mr. Charles Kenney, a member 
of the Boston Fire Department azsigned to Rescue Com- 
pany No. 3, says: “’I wore these shoes on duty and off 
in all kinds of weather and never had o moment's dis- 
comfort from loose linings in the toe” 


*'’Celastic’’ is a registered trade-mark of the Celastic Corporation 


13 








PROPOSE NEW STANDARD 
FOR ALL PACKER HIDES 


Simons Seeks To Improve 


Handling Of Hides 


Reclassification of all packer hides 
whether from big packer or small 
packer plants to a single standard has 
been proposed to the Tanners’ Coun- 
cil by Paul Simons, president of 
Simons Hide & Skin Corp., Boston 
broker. 

Simons’ new plan, a follow-up to 
one offered last year, is aimed at im- 
proving take-off, cure and delivery 
of hides and skins to brokers and 
tanners. 

“It is essential that raw stock be 
improved as an important step to 
combat synthetics,” Simons said. “A 
premium must be offered big and 
emall packers as an incentive to pro- 
duce more unscored and uncut hides. 
Small packers as well as big packers 
should have equal opportunity to ob- 
tain the same premium—it is high 
time that a single standard is set for 
all packer hides. 

“Now that leather requirements 
have changed so radically, scored 
hides are of much more concern to 
tanners. In fact, scored hides are 
even worse tharr cut ones.” 

Simons’ plan calls for standardiza- 
tion of all packer hides as follows: 

“Premium” hides would consist of 
correct pattern and trim, first salted 
hides (using clean rock salt of a 
specified size and grade) containing 
at least 90% unscored, uncut hides, 
balance to be billed as No, 2’s at Ic 
per lb. reduction. Cure 30 days and 


delivery, tare, etc., present packer 
standard. “Premium” hides would 
bring a premium of at least 5% above 
the agreed contract base price. 

Grade “A” hides would consist of 
correct pattern and trim, first salted 
hides (using clean rock salt of a 
specified size and grade) containing 
at least 75% unscored, uncut hides, 
balance to be billed as No. 2’s at lc 
per lb. reduction. Cure 30 days and 
delivery, tare, etc., according to cur- 
rent packer standard. This grade 
would bring the agreed contract base 
price. 

Grade “B” hides would consist of 
correct pattern and trim, first salted 
hides (using clean rock salt of a 
specified size and grade) containing 
at least 50% unscored, uncut hides, 
balance to be billed as No. 2’s at le 
per lb. reduction. Cure 21 days and 
delivery, tare, etc., current small 
packer standard. This grade would 
probably sell at a discount of 10% 
below grade “A.” 

Grade “C” hides would consist of 
hides not qualifying for grade “B” 
and would probably sell at a dis- 
count of 20% below grade “A” flat 
for 1’s and 2’s. 

The agreed contract price would 
be based on grade “A” hides whether 
the merchandise belongs to big or 
small packers. If the hides should 
grade at least 90% unscored, uncut 
hides and the terms of cure and de- 
livery are met, then the hides would 
be invoiced at a premium of 5% for 
“Premium” hides. Conversely, if the 
hides failed to meet grade “A” stand- 
ards, they would be discounted as 
grade “B” or “C.” 


UNITED LAST SELLS 
EMPIRE BRANCH 


Business Transferred To 
Stewart & Potter 


United Last Co. of Boston has an- 
nounced sale of its Empire Branch 
plant in Rochester, N. Y., to R. T. 
French Co., mustard manufacturer. 

Business and equipment of the 
Rochester plant will be transferred to 
United’s Stewart & Potter Branch 
located in Brooklyn, N. Y. Produc- 
tion at the Rochester plant ceased 
several weeks ago. 

William Noack, manager of the 
Empire Branch, will become manager 
of the Stewart & Potter Branch, ac- 
cording to T. M. Holmes, vice presi- 
dent of United Last. John A. Herbin, 
former Stewart & Potter manager, 
has been transferred to Boston where 
he is working on the design and de- 
velopment of new lasts for men’s 
shoes. 

Holmes added that all salesmen 
operating out of Rochester will con- 
tinue to service their same territories. 
Empire Branch equipment is being 
transferred to various other plants, 
including Stewart & Potter where pro- 
duction will be stepped up. 
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John J. Lown, veteran of the leather chem- 
icals industry, who has been appointed dis- 
trict sales manager for the Leather Oils 
Division of E. F. Drew & Co., Inc., New 
York tanning chemicals manufacturer. Lown 
wes formerly associated with Atlas Refin- 
ery, Inc., and Union Chemical Co. He 
will make his headquarters in Drew's Chi- 
cage offices. 





® Receiver has been appointed in the 
bankruptcy matter of Lawrence Du- 
corsky, jobber of belts and suspenders 
at 194 Allen St., New York. Jacob 
L. Rothstein has been named under 


$3,500 bond. 
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ANTI-RED WORKERS 
QUIT PACKERS UNION 


Local Official Charges Red 
Infiltration 

More than 5,000 members of 
United Packinghouse Workers, C10, 
have voted to “disaffiliate” from the 
union because it has failed to prevent 
Communist infiltration. 

Members were all from the five 
Southern states of Georgia, Florida, 
North and South Carolina and Ala- 
bama. 

News of the mass resignation was 
announced by J. B. Kirkpatrick, 
president of an Atlanta, Ga., local 
and chairman of a joint conference 
of the national union. Kirkpatrick 
said the workers have withdrawn 
from the union because of Com- 
munist infiltration. 

Top officers of the union have 
failed to cope successfully with 
“Communist elements that have in- 
filtrated the union,” Kirkpatrick 
charged. 

At the same time, A. O. McKinney 
of Atlanta, director of the Packing- 
house Workers District 9, which in- 
cludes eight Southeastern _ states, 
denied charges that he has practiced 
racial discrimination. 

The charges were filed with union 
president Ralph Helstein this week 


by Russel Y. Lasley, union vice 
president, and G. R. Hathaway, sec- 
retary-treasurer. They stated that 
McKinney recently ordered negroes 
to leave a social union event in At- 
lanta, excluded a negro regional staff 
member from a meeting and _per- 
mitted white officers to threaten the 
negro member. 





New Sandoz Branch 











This new branch office of the Sandoz 
Chemical Works, Inc., New York, is located 
at 3712 Beechmont Avenue, Cincinnati, 
Ohio. The company made the move from 
Chicago to Cincinnati in view of its ex- 
panding activities in the Mid-West and a 
desire to be nearer its dyestuff manufac- 
turing source. Arthur A. Barker is manager 
of the branch. 


GOODYEAR REPORTS 
FIRST-HALF RECORD 


New highs in sales and earnings 
during the first-half year of 1953 
have been reported by Goodyear Tire 


& Rubber Co. of Akron, O. 


Chairman P. W. Litchfield, in the 
company’s semi-annual report, said 
consolidated net sales for the first six 
months reached $616,315,503, an in- 
crease of $47,482,148 or 8.3 percent 
over sales of $5608,833,355 reported 
for the first half of 1952. 


Net income for the half-year rose 
to $22,997,684, or $4.92 per share 
of common stock. This compares 
with $15,480,369, equivalent to $3.21 
per share, earned in the correspond- 
ing period last year on the number 
of shares now outstanding. 


Working capital at mid-year was 
$392,104,385, with the ratio of cur- 
rent assets to current liabilities stand- 
ing at 4.7 to lL. 

Income of Goodyear’s foreign sub- 
sidiaries in the first half amounted to 
$9,470,442. Dividends totaling $3,- 
549,596 were received from these 
subsidiaries during the half-year and 
the remaining earnings were invested 
in plants and equipment or added to 
their working capital. 





out the operation. 


conditions. 


Type DHL Taping Machine 


It tapes straight, smooth heel seams without pin 
wrinkles or distortions of the original pattern lines. The 
unique pressing principle not only produces better seam 
pressing and tape adherence but speeds up and smooths 


Extreme thicknesses and varying thicknesses of stock 
are handled by means of a quick, easy, yet positive adjust- 
ment not requiring the use of tools of any kind. Its self- 
adjusting features take care of a wide variety of styles 
without danger of seam strains under the most severe 
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Better than you ever thought they could be made. 
Try them and be Convinced! 


ALSO Knox Marker 
Machines ond Dies 
And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 
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Channeled and stitched 


NILES 
ARCH UPLIFTS 


are the tonic that will trigger your 
shoe sales to new highs. Cut from 
bend leather, 7 to 8 irons and molded 
with a 12,000 Ib. pressure to fit any 
last, 1% million pairs of Arch Uplifts 
have already been produced in solid 
leather and 1 million pairs for me- 
dium grade shoes from compositions. 
Arch Uplifts are used in several top 
lines for Men’s, Women’s, Boys’, 


to the inner- 


sole ready for assembling into the shoe. Misses’ and Children’s shoes. 


Pep up Shoe Sales with a Real Uplift @ 


Increased Shoe Wearer’s comfort @ Stands up to the 


MAMIE UEP LMMREGIGRD tn Seletn Min chape @ Aldo tn Cho poovention of fallen arches 





Counters .. . Wedges 


Niles Shoe Products Co. | vreeriitts .. . Top 


FITWELL BRAND lifts . . . Rands . 


Elkhorn, Wisconsin Welt Extenders . . 


Division of Van Horne-Kaestner Leather Co. Outsoles . . . Uplifts. 

















STASO INSOLE BINDING 
The Most Practical Method for Binding Insole Edges. 
Not-a-Seam-Lap-or-Butt. Most colors in stock. In 
Vinyl Plastic and Pyroxylin. 
BROOKLEATHAR SOCKLINING 


A Superior Socklining in Vinyl Plastic and Pyroxylin 
Coatings on a rugged, long-wearing, high leather 
content base. Most colors in stock. 


BROOKSIDE 


MANUFACTURING, INC., BOSTON 30, MASS. 
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Plastic Welting Firms File 
Cross Suits 


Charles F. Batchelder, Jr., presi- 
dent of Wright-Batchelder Corp., 
Boston distributor of Dryseal welt- 
ing, revealed this week that a patent 
infringement suit has been filed in 
U. S. District Court against Lawrence 
Process Co. of Lawrence, Mass. 

The suit was brought by Shoe 
Patents Corp., holder of patents under 
which Wright-Batchelder Corp., Wind 
Innersole & Counter Co., Maynard H. 
Moore, Jr., Inc., and Dewey & Almy 
Chemical Co., have been licensed to 
manufacture and sell plastic shoe 
welting. 

At the same time, Lawrence 
Process Co., reported it has filed 
suit in U. S. District Court seeking 
adjudication of the invalidity of 
certain patents held by Shoe Patents 
Corp., relating to the manufacture of 
shoe welting from vinyl plastic 
materials. 


Lawrence contends that patents 
held by Shoe Patents Corp. cannot 
legally prevent another manufacturer 
from using vinyl plastics in the manu- 
facture of shoe welting. 


Batchelder stated that for some 
months Lawrence Process had re- 
quested a license to manufacture 
under patents held by Shoe Patents 
Corp. This, he said, has been re- 
peatedly refused. 





Compo Promotion 











Norman J. Delaney has been promoted to 
Assistant District Manager in Charge of Ad- 
hesive Sales of Compo Shoe Machinery 
Corp.'s St. Louis District. He was formerly 
with the Sales-Service Dept. Delaney's new 
duties will include the promotion of shoe 
adhesives and chemical compounds. 
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MILITARY 
BIDS AND AWARDS 





Safety Straps 

August 27, 1953—ASTAPA In- 
vitation to bid TAP-30-352-54-29, 
covering 222 heavy-duty type safety 
straps or harness leather, 2” x 66”, 
specification KK-B-151, amendment 1 
dated May 15, 1952. Delivery by 
Dec. 15. Also, 285 safety harness of 
114” wide leather belt, leather back 
plate 244” wide and 10” long and 
34” wide leather shoulder straps. 
Specification KK-B-151, Type V, 
dated Aug. 1, 1952. Delivery by 
Nov. 15. For the Navy. 


WOMEN'S SHOES FOR NAVY 

W. B. Coon Co. of Rochester, 
N. Y., was lone bidder on TAP-30- 
352-5410 covering 200 pairs of wom- 
en’s leather shoes. 

Bid was as follows: $7.06 per pair 
on 50 pairs of black service leather 
shoes; $7.49 per pair on 50 pairs of 
dress black leather shoes; $7.99 per 
pair on 50 pairs of white dress 
leather shoes; and $6.25 per pair on 
50 pairs of nurses’ white leather 
shoes. Terms were 60 days accept- 
ance, net. 


COMBAT BOOTS TO HOOD 

Hood Rubber Co., Watertown, 
Mass., division of B. F. Goodrich Co., 
has been awarded contract under 
TAP-30-352-54-1 to supply 164,460 
pairs of insulated rubber combat 
boots. Award was made on the basis 
of Hood’s low bids of $8.76-$8.81 
per pair. Total dollar value is 
$1,442,999. 10. 


LONE BID ON NAVY SHOES 

A. R. Hyde & Sons Co. of Cam- 
bridge, Mass., was lone bidder on 
TAP-30-352-54-19 covering 3,000 
pairs of leather shoes for the Navy. 

Hyde offered $13.85 for 500 pairs 
of general purpose high black leather 
shoes, $13.85 per pair on 2,000 pairs 
of low black leather shoes, and $13.85 
on 500 pairs on low brown leather 
shoes. Terms were 30 days, net, 
fob. destination. 


Gro-Cord Buys Alfred Hale 
Rubber Co. 


Gro-Cord Rubber Co., Lima, O., 
manufacturer of soling materials, has 
announced purchase of Alfred Hale 
Rubber Co., North Quincy, Mass., 
sole and heel manufacturer. The 
transaction was announced by Forest 








Have you received your copy of the 
31st Edition of LEATHER AND SHOES 


BLUE BOOK 


Over 780 Pages—Eight Parts—Thumb Indexed 
Permanently Bound in Blue and Gold 


Contains 560 separate product listings. Gives detailed 
information on Shoe Manufacturers and Tanners. 


Includes a SHOE BUYERS’ INDEX—lists shoe manufac- 

turers by kinds of shoes made and method of manufac- 

ture and a LEATHER BUYERS' INDEX which lists Tan- 
ners by kinds of leather tanned. 


Be sure you get your copy—keep it within reach at all 
times—it will save you time and money. 


The Rumpf Publishing Company 


300 W. ADAMS ST., CHICAGO 6 BER KELE 
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WATERPROOF 
Upper Leathers 


CHROME RETAN 
Sole Leathers 


MECHANICAL 
LEATHERS 


LATIGO & LACE 


@ Write, Phone, or Wire us for Quotations 


manasse Bi 


Moor, president of Gro-Cord Rubber 
Co. 

Moor said that Hale’s quality prod- 
uct line will be maintained and the 
range of materials expanded at an 
early date. Hale was established in 
1837 and is one of the country’s old- 
est manufacturers of high grade sol- 
ing materials, 

Products made by Hale include 
“Rajafome,” live action cellular ma- 
terial; “Halite,’ top grade nuclear 
material; English crude rubber sol- 
ing crepe and top grade sport com- 
position soles and heels. 

Moor said Gro-Cord will make 
“full use” of Hale’s trained person- 
nel and plant facilities in rounding 
out its lines which include a complete 
range of top grade work, industrial, 
sport and dress shoe soling materials. 
Gro-Cord also operates Gro-Cord 
Rubber Co. of Canada, Ltd., at Till- 
sonburg, Ont. 

New officers of Alfred Hale Rubber 
Co. include Forest Moor, president; 
Fred W. Cook, chairman of the 
board; Harold Smith, David C. Cut- 
ler, vice presidents; James S. Me- 
Kindsey, vice president and sales 
manager; Wilson L. Hunt, secretary 
and treasurer; Albert Hocknell, as- 
sistant treasurer; and Melvin C. Light, 
assistant secretary. 
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Productivity in average American men’s 
shoe manufacturing plant is more than twice that 
of French plants. This is reported in Labor Department's 
Monthly Labor Review for July. 


Report based on study of selected American 
and French shoe plants making medium and high 
priced men’s Goodyear welts. General finding was that 
average man-minute requirements for producing more than 
two pairs of shoes in 10 U. S. plants equalled that needed for 
a single pair in 10 French shoe plants. 


U. S. plants in medium price category made 
shoes retailing for $7-$14; French plants produced 
shoes retailing for 3,500-4,600 francs (about $10- 
$13). Higher price American shoes retailed from $12.50- 
$28 while French counterparts ranged from 4,800-7,700 
francs ($13.70-$22). 


In both medium and high price classes, 
U. S. plants with highest direct man-minutes per pair per- 
formed better than French plants with lowest time require- 
ments. As a group, American plants are slightly more eff- 
cient than average estimated by Bureau of Labor Statistics 
for all U. S. men’s shoe plants in the two price groups. Se- 
lected medium price plants had weighted average of 60 man- 
minutes per pair as compared with 67 man-minutes per pair 
for all U. S. medium price shoe plants. High price plants 
had weighted average of 97 unit man-minutes against na- 
tional average of 105 man-minutes. 


Tanners’ Council -reports interesting fact 
about leather supply situation. For 12-month period 
ended ,June 30, upper leather deliveries held practically in 
balance with leather consumption. In short, shoe manufac- 
turers used as much leather as they received between July 1, 
1952-June 30, 1953. 


This provides another optimistic note on 
eve of Leather Show opening. Since there is no change 
in manufacturers’ leather inventories, no accumulation of 
upper leather to meet their July forward requirements, shoe 
manufacturers must buy whatever leather they need to meet 
schedules over balance of 1953. Amount of leather they 
buy depends, of course, upon rate of shoe production during 


remainder of year. 
e * 


New labor battle—or repeat of old one— 
looming at Eberle Tanning Co. in Westfield, Pa. 
International Fur and Leather Workers Union, ousted in July 
1951 by AFL Amalgamated Meat Cutters and Butcher Work- 
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men, has notified Eberle officials it is renewing battle for 
bargaining agent rights. 


IFLWU, which held contract at Eberle from 
1942-1948, now claims “overwhelming” number 
of Eberle workers are IFLWU supporters. Eberle 
refused to deal with union from 1948 on, claimed it was 
“Communist-dominated.” Tannery officers put up vigorous 
battle against union in 1951, enlisted aid of townspeople and 
civic leaders to keep union out. Now battle may have to be 
fought all over again. 

e ° 


Extremely heavy arrivals of quebracho ex- 
tract from Argentina during first few days of Aug. 
headed for Government stockpile. This is word of 
trade observers. Shipments, believed last of Government's 
quebracho stockpiling program, are against last contracts 
placed by Government calling for shipment from Argentina 
by June. 


Although leather industry’s use of que- 
bracho extract has dwindled over past few years 
(ascribed to decline in production of leather soles), demand 
expected to revive somewhat in coming months. Oil drill- 
ing industry consuming large amounts, with 22,000 long 
tons used in past year alone. Government contracts called 
for upwards of 60,000 long tons. 


Feeling now is ending of U. S. stockpiling 
of quebracho may hit Argentine market. However, 


this will require several months or longer to be felt. First, 
Argentine stocks of quebracho are virtually depleted by U. S. 
demands over past two years. Secondly, Soviet Russia and 
satellites may take up slack. IAPI recently sold 15,000 tons 
to Russia. 

s e 


New England business activity rolls along 
at high rate. Monthly Review of Federal Reserve Bank 
of Boston reports vigorous economic activity enabled region 
to enjoy “near full employment of its resources” in second 
quarter 1953. 


Factors pointing to healthy economy were 
stable employment in manufacturing which maintained high 
level of output, and a decline in business failures over-all. 
Shoe production alone in New England shoe producing states 
ran more than six percent ahead of corresponding period of 
1952. Employment in textile industry, stimulated by brisk 
demand for cotton broad-woven goods, ran 9,000 higher than 
year ago during April-May. Also, individual incomes con- 
tinued to edge up during second quarter. 
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FLEXICORK 





Unbelievably light ! 
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Unbelievably flexible ! 


You won't believe how wonderfully light and 
flexible Armstrong’s Flexicork® is until you bal- 
ance a piece in your hand—until you flex it with 
your fingers! Then you'll discover Flexicork is 
probably the lightest cork composition ever made 
. and that it has the “bend-it-double” flexibility 
you'd expect to find only in cork-and-rubber. Yes, 
Flexicork opens the way to many new possibilities 
in designing lighter, more flexible shoes. 
Armstrong's new Flexicork is easy to work with. 
Even though it’s so light and flexible, it need not 
be laminated. Each sheet is precision cut to the 


gauge vou specify. You'll find there are no “thicks” 
or “thins” to upset production. Flexicork cuts 


cleanly and handles uniformly. 


GET FREE SAMPLES NOW—Thie best way to see 
the big difference Flexicork can make in your 
shoes is to make up a few test pairs. For free 
working samples of this super-flexible, extra-light 
cork platform, call your Armstrong representative 


oy write direct to the Armstrong Cork 
Company, Shoe Products Department, @ 
6208S Drury Avenue, Lancaster, Penna. 


Armstrong’s Platform Materials 
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not just foam... 
but 


AN DAL 


‘ 
| 
COMBINATIONS => 


SAVE TIME... CUT COSTS 


Ready-to-use ““ANDAL” materials permit faster, 

easier shoe fabrication ... many secondary operations 
are eliminated. Produced by a special patented 
process* that permanently integrates fabric with 
foamed latex, ““ANDAL” combinations can be clicked, 
cut, sewed, tacked or stapled. Uniform, thin foam 
gauges ranging from 1/32 to 1/4-inch can be 

supplied in variable densities to meet your individual 
requirements for upper and vamp linings, complete 
insoles, tongue linings and heel cushions. 


For economy . . . outstanding point-of-purchase 
sales, specify “ANDAL” foam-fabric combinations. 
,* oe edly 


* U.S. PAT. 2,628,664 


A NDrews-ALperrer 
| COMPANY | 
1088 HOME AVENUE @ AKRON 10, OHIO 


a 


1447-AA 


ae: 
“ANDAL” means foam-coated fabrics 
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DJSTRIBUTORS 
BRISTOL FABRICS, INC 
BOSTON 
EASTERN FOAM FABRIC CO 
BROOKLYN 
MERRYWEATHER FOAM LATEX CO 
AKRON AND CINCINNATI 
HERMAN SCHLOBOHM 


FOAM RUBBER & PLASTICS CO 
LOS ANGELES 


IN CANADA 
WM. B. STEWART & SONS, LTD 
TORONTO 
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5,000 Shoe ketailers and 2uyers 


£00 Shoe Manufacturers 


140,000 New Spring Shoe Styles 


THE EXPLOSIVE RESULT IS... 


You CAN 
Count ON THAT TO HAPPEN 
FOR SURE AT THE 


NATIONAL 
SHOE FAIR 








CHICAGO 
Ocroser 25-29 


Don't wait to apply for YOUR exhibiting space 
at the Fair. Prepare now for what may be the 
most active spring selling season and biggest 
BUYING shoe show on record. 


Waite Nationat SHoe Fair + Parmer House, Cuicaco 90 
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“Sharp Note” 


Style #16-426R, in “Shag” 
with smooth pi ving, soft 
cushion-crepe mi and heel. 


Retails at $8.95 


Cbferuia 
CODGELERS 103 
YC... Brezner Textured Leather 


A study in fashion contrasts... California Cobblers’ 
“Sharp Note” ae a the style that won the only 


Gold Medal award in the shoe competition at the 


1952 California State Fair — Fashion Exposition. 


This classic casual coe a favorite with females of all ages . 
never looked more “wrap-up than in the rich, lush shades of 
“Shag,” the leather so popular for leisure and casual shoes 


for men, women and children. Only Brezner makes “Shag.” 


Write for swatches TODAY? 


The BREZNER DIVISION of ALLIED KID COMPANY 


145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 
“Fashion Right” Leathers from our Tannery, Penacook, New Hampshire 


ST. LOUIS, MO. CINCINNATI, OHIO NEW YORK AND PENN. MONTREAL, CANADA 
HB. Avery Co. Carl J. Barnet, Jr Homer Bear D. Chouinard 

LOS ANGELES, CALIF. CHICAGO, ILL ROCHESTER, N.Y Representatives in All the 
Russ White Co. M. B. King Co. John E. Graham & Sons leading Leather Markets Abroad 
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SHOE FASHION 
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-Stylescope 
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NEWS AND TRENDS 





Strongly revived interest in pigskin leather shoes is big 
fashion news. A number of leading shoe manufacturers 
getting behind vigorous promotional effort: Vocational, 
Stetson, Allen-Edmonds, Turian, General, Craddock-Terry, 
George E. Keith, to name a few. Men's and women’s lines 
—in smart dress, casual and sport types. Mostly in the 
higher grades so far. For example, Stetson showing a whole 
line of men's dress shoes in pigskin, retailing from $25 


to $27. 


Retai.er interest reported to be quite impress:ve after 
years of shy-away attitude. During World War II, pigskin 
leather not allocated, went into ration-free shoes. But 
leather was poor grade, and like some of cheap wartime 
shoe fabrics and plastics left bad taste in mouths of retailers 
and consumers. Now memory largely forgotten. Moreover, 
selected pigskins give fine leather, handsome shoes. 


Most dramatic merchandising point of pigskin shoes 
currently is the “extra pair" sale. A genuine ‘different’ 
type of leather in all respects, can be promoted as extra 
pairage sales. Pigskin shoes yet untapped in designing 
and merchandising possibilities. Might well develop into 
a major contender with smart steering. 


Mostly imported pigskins being used, high grade. Thus 
reason for going into higher priced shoe lines. But new 
technical developments by Wolverine Shoe & Tanning 
Corp.—rapid, clean and efficient take-off of skins via a 
special machine — opens vast potential of leather supply 
for mass popular price shoe markets. Pigskin leather poten- 
tial is over a half billion feet—nearly half total supply of 
all shoe upper leathers combined. Keep a close watch on 
further developments of this. 


About a month ago, this page reported that aniline kid 
leathers would be popping into spring fashion picture. Thi: 
now a certainty. Aniline-finished calfskins have received 
sanction of fashion greats. They are steadily soaring in 
popularity. Retailers happy with their success-—consumers 
happy with their looks. Everybody talking polished and 
smooth—this in fabrics, silhouette, and definitely in shoes. 


Kid Leather Guild states that it feels that aniline kid 
offers women same emotional or psychological reaction as 
does beautiful raw silk, because aniline kid has same indi- 
viduality and softness as beautiful raw silk. Silhouette for 
aniline kid shoe will be extremely feminine, soft and flatter 


2U 
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ing. It will not necessarily be a very naked shoe, but it will 
move closer to body of the foot as the ready-to-wear 
silhouette follows line of the figure. 


—_———— 


Ne.v idea in women's shoes—pieced vamps. Demand for 
these increasing. Illustrated at left of two designs by Sam 
Yellin of New York is good example of what can be done. 
Pieces sewn together from what was once considered 
scraps’ of leather. Trend is chiefly an economy move on 
part of manufacturers, but a move which teems with fashion 








sense. To utilize scraps requires clever designing and sound 
knowledge of practical shoemaking. Note smart arrange 
ment of pieces in this asymmetric design. 


Some manufacturers prefer to simulate pointed toe 
rather than use actual pointed toe lasts. Design on right 
by Sam Yellin shows how this can be done. This particular 
shoe could also be made on standard modified toe. With 
stitching lines and detailing of squared throatline, shoe 
would have effect of pointed toe without actually being 
pointed. Mr. Yellin claims thet more and more manufac 
turers are becoming interested in this kind of styling, be 
cause pointed toe last is not good for volume, athough it 
has met with some success in high style lines. He feel 
tapered toe isn't attractive enough to average consumer to 
encourage her to buy extra pair, which is what tapered toe 
is meant to be. 


‘Kesabis Marg banions 
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NEW ENGLAND TRUCKING STRIKE 
ENDED AFTER NINE DAYS 


The strike by 13,000 AFL truck 
drivers in Massachusetts, Rhode 
Island and Connecticut which had 
held up shipments and supplies in 
many New England tanneries and 
shoe plants ended Wednesday eve- 
ning, Aug. 12, after creating a nine- 
day bottleneck. 

Drivers and operators—members 
of the International Brotherhood of 
Teamsters, Chauffeurs, Warehouse- 
men and Helpers of America, AFL, 
returned to work after approving an 





SHOEMAN'S GUIDE 
Halford Publishing Co. of Leices- 


ter, England, has announced publica- 
tion of the 24th annual edition of 
The Shoeman’s Guide, official direc- 
tory of the British leather and shoe 
industry. 

One of the most complete direc- 
tories of its kind, the new edition 
lists by type British tanners and 
shoe manufacturers and suppliers of 
tanning and shoe materials, including 
machinery. It is published for the 
wholesale trade in Great Britain, 
Northern Ireland and Eire. 

Copies are available from The Hal- 
ford Publishing Co., Ltd., Spencer 
Chambers, 4 Market Place, Leicester, 
England. 


New Hoof-Mouth Plan For 
U. S$. And Mexico 


A new plan aimed at wiping out all 
traces of Mexico’s latest outbreak of 
the dreaded hoof-and-mouth disease 
has been announced by Secretary of 
Agriculture Alva Benson. The plan 
calls for close cooperation between 
U. S. and Mexican Government offi- 
cials. 

Once the area in which the current 
outbreak began is free of susceptible 
animals—about 10,000 remain—the 


agreement reached by company and 
union negotiators. 

Hardest hit by the strike were shoe 
factories in Brockton and the South 
Shore, Haverhill, Worcester, New- 
buryport and throughout the states 
of Rhode Island and Connecticut. 
Manufacturers found difficulty in 
making deliveries and incoming sup- 
plies were slowed down considerably. 

Unaffected were factories in Boston 
as well as in Lynn, Salem, Lowell, 
Peabody and Danvers where truckers’ 
contracts were still in effect. 
joint U. S.-Mexican Commission will 
have all pastures burned and the en- 
tire area disinfected. Test animals 
will then be placed in the area under 
constant supervision. 

No animals will be allowed to leave 
a quarantine zone comprising a 25- 
mile area around the formerly in- 
fected area. Daily inspections will 
also be held over a period of time to 
insure complete eradication of the 
disease. 

The Commission is also readying a 
plan for vaccination of all Mexican 
cattle against the disease. 


Boston Edge Trimmers 
Average $2.25 


Average hourly earnings for edge- 
trimmers (usually the highest paid 
of shoe factory operators) in the 
Boston area are now at $2.25, ac- 
cording to a recent study by the Bu- 
reau of Labor Statistics. 

Average straight-time hourly earn- 
ings in other key production jobs 
studied showed $1.45 for vampers, 
$1.75 for treers and bed machine 
operators, $1.89 for side lasters, 
$1.52 for women fancy stitchers 
(though top stitchers received 
$1.78), and $1.04 for handpasters, 
backers and fitters. 





#52 


Hand made 
for extra wear 


rejects. 





sor BRUSHES sor 


FOR APPLYING RESIN EMULSIONS ON SPLIT LEATHER 


Holds more materials 
than other methods — 
You cover larger arez in 
one stroke. 
scratch — less chance of 


C. W. PENNINGTON 


MILLINGTON 7-0166 


Does not 


Machine made 
for extra economy 


GILLETTE, N. J. 
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Lamb Crop Shows 7% 
Increase Over ‘52 


The Agriculture Department re- 
ports general gains in the nation’s 
current production of lambs. 

Total crop for this year is 19,702.- 
000 head, some seven percent over 
last year’s figures. The increase marks 
the third successive year gains have 
been reported in lamb production 
following the record low 1950 crop. 

This year’s crop is still 18 percent 
below 10-year average production of 
lambs, although over a million head 
higher than the 18,479,000 head re- 
ported in 1952. 

The 13 Western sheep states pro- 
duced 12,382,000 head, a gain of six 
percent over last year’s record low 
crop in this area but still 2] percent 
below the 10-year average. An eight 
percent increase was reported for na- 
tive states. 

Leading sheep state of Texas re- 
ported a crop of 2,546,000 head, a 
gain of eight percent from last year’s 
low. 





A GOOD IDEA 


Here’s an idea that enterprising 
shoe manufacturers might use to 
promote more sales for the shoe 
industry. 

Last April, Mrs. Helen Federo- 
wicz, a 42-year-old, five-foot tall, 
265-pound housewife, was sitting 
in her easy chair when husband 
John, aged 59, suggested they take 
a walk. 

Four months and 2,000 miles 
later, Mrs. Federowicz, still five- 
feet but weighing 110 pounds less, 
was on the final lap of the “walk.” 
She and her husband had up and 
walked from Fresno, Cal., to the 
California border some 150 miles 
south and then another 1,850 miles 
over mountains and deserts to the 
East. 

No count of the number of shoes 
worn out during the walk has been 
released as yet. It’s a cinch, how- 
ever, that the Federowicz’s have 
become good customers for the 
shoe industry. 
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Bartelt J. Ruiter 


.. +. 50, fanning executive, died July 
30 at Grand Rapids, Mich., after a 
long illness. A veteran tanner, he had 
been associated with Edgar S. Kiefer 
Tanning Co. of Grand Rapids for the 
past 33 years. Surviving are his wife 
and a son. 
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® Col. Warren E. Coombes, presi- 
dent of the New England Chapter of 
the Quartermaster Association pre- 
sided at a cocktail party and dinner 
at the Reserve Officers’ Club in Bos- 
ton, Aug. 6 and presented Lt. Col. 
Charles T. Biswanger, Jr., with the 
New England Chapter Annual Award 
for Meritorious Service. The meeting 
was attended by officers and board of 
managers of the New England chapter. 


® Stephen G. Hirsch has been elected 
president of G. Hirsch Sons, Inc., 
manufacturer and converter of metal- 
lic fabrics. He succeeds his uncle, the 
late Adolph Hirsch, who died last 
April. The new president has been 
serving as vice president of the firm. 

® Archie Kaplan, treasurer of Col- 


onial Tanning Co., Boston, and chair- 
man of the Hebrew Home for the 


Aged, has temporarily suspended the 
Home’s current drive for funds in 
favor of the 1953 campaign for the 
Combined Jewish Appeal of Boston. 
The CJA Drive will be concluded in 
Nov. 


@ Latest changes announced by 
United Shoe Machinery Corp. include 
the promotion of Philip R. Bradbury 
as district manager of the corporation’s 
Haverhill, Mass., branch. He succeeds 
the late Dexter §. Andrews. Mar- 
tin J. Cappon, formerly district man- 
ager of United Rochester, N. Y. office, 
has been named district manager for 
Harrisburg, Pa. He succeeds the late 
Clarence M. Schmitz, who died June 
16. Cappon has been with United for 
the past 40 years with the exception 
of two tours of duty with the U. S. 
Army. Operations in the Rochester 


area are supervised by USMC’s John- 
son City ofice where John H. Corbin 


is district manager. 


@ Jack E, Levine has joined A. J. 
Beford Shoe, Inc., Lititz, Pa., manu- 
facturer of stitchdown footwear, in 
an executive position, according to 
Richard Gould, president of the firm. 
Levine has had wide experience in the 
distribution of 
juvenile 


manufacture and 
stitchdown and 
fcotwear and had been associated with 
leading chains and manufacturers. 


cemented 


® William E. Bowen, formerly as- 
sociated with Conaway-Winter, Inc., 
St. Louis shoe pattern firm, has joined 
the women’s general line pattern de- 
partment of International Shoe Co. in 
St. Louis. Bowen was formerly asso- 
ciated with International at its Han- 
nibal, Mo., plant in 1927. 


@ Harold Martell has been named 
superintendent of Songo Shoe Mfg. 
Corp., newly-formed manufacturer in 
Portland, Me. He succeeds John 
Merry who has been forced to resign 
because of ill health. Martell has been 
associated with Saxe-Glassman Shoe 
Corp. and Kesslen Shoe Co. for many 
years. 








The finest name in cutting steel is 
Sheffield—and it’s the finest name in 


Shaving Machine Blades. 


They stay sharp with little grinding 
to give longer lasting, more uniform, 


and chatterfree results. 


You can buy them 


Tanexco, sole agents for Sheffield Shav- 
ing Machine and Highback Buffing 
Machine Blades. 
Try our imported Glazing Glasses too. 


TANEXCO, INC., Sole Agents, 


Also Caulking Steel. 


549 West Washington Boulevard, 


only from 


Chicago 6, Illinois 
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AMERICAN EXTRACT CO. 2" ». 
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Only leather 
from the 


finest hides 


alin el-tol am iat) 


TIOGA OAK 


acetelctantola 


The Tioga Oak trademark 
is your assurance of extra 
quality leathers - - 

long tanned to 

fill your most 

exacting 


TANNING CO. 


PENNA 














fesieane MANUFACTURERS WATCHING 


ALL 


LEATHERS CLOSELY 


Sole and Upper Leather Buyers Continue Looking 
And Sampling 


Calf and Patent finding new orders 
at firm prices. Volume business to 
come but industry leaders buying 
enough now to account for fairly sub- 
stantial business for week. Shoe de- 
signers showing greater interest in 
novelty leathers. 


Sole Simmers 

Interest in sole leather continues 
gratifyingly keen though new busi- 
ness is small. Prices hold firm in 
spite of buyers’ efforts to pick up 
bargains. With firm hide market 
sellers see little reason to show weak- 
ness, loudly maintain their faith in 
steady to stronger prices after the 
leather show. Nothing substantial 
noted but significant nibbling at 
bends reported daily. 

Up to 56c paid for 9-10 iron bends 
with 57c asked by at least one tan- 
ner. 8-9 iron. bends quoted at 65c 
and down with most around 63c. 
Light bends find a few orders at 70c 
for the best, up to 68c for others. 


Sole Offal Quiet 
Nothing new to report in offal mar- 
ket but buyer interest continues 
marked. Prices hold firm as tanners 
point to strong hide market. Best 
bellies quoted at 30c with some sales 


reported at 28-29c. Less desirable 
stock quoted at 26c. Single shoulders 
quiet at 45c and down. Few sales 
on heads with between 16 and 20c 
quoted for varying qualities. Shanks 
continue slow. Double rough shoul- 
ders find few buyers. 


Calf Better 

The expected big rush for calf not 
yet under way but this week found 
widespread interest sometimes trans- 
lated into fair orders. Total sales 
just enough to keep market on very 
firm basis. In women’s weights big 
demand for 72-85c leather made from 
small skins. Regular skins priced 
between 60 and 75c for most wanted 
grades. In both small and regular 
sized skins, grades at higher prices 
move without too much difficulty. 

Men’s weights rather quiet and 
coming Navy business already largely 
discounted. Slightly better call for 
blacks than colors in civilian leather 
with up to $1.10 asked. 

Suede calf continues quiet at $1.05 
and down. 


Sheep Quiet 
Little change in the sheep market. 
Tanners continue to deliver garment 
sheep and linings against old orders 





Prices and Trends of Leather 


THIS 
WEEK 


KIND OF LEATHER 





CALF (Men’s HM) ........ 
CALF (Women’s) ........ 
CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES ' 
SHOULDERS (Dble. ‘Rgh.) | 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) .................... 16-17 
WELTING (% x %) 72-7 
LIGHT NATIVE COWS ; 18 


67-95 


55-90 
48-91 
55-60 
20-32 
54-61 

49-53 
39-43 
66-69 
27-30 
51-55 

33-39 
18-22 


77-1.10 


70-1.05 


YEAR 
AGO 


1952 
HIGH 


MONTH 
AGO 


85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
65-70 
26-27 
50-55 
35-39 


73-1.90 
70-91 
80-95 
75-90 
80-92 
40-47 
17-28 
49-59 
46-54 
36-46 
67-72 
25-26 
50-55 
30-38 
21-23 24-26 
16-18 18-20 
7% 8 7 
174-18 1714-18 


80-1.10 
70-93 
70-1.05 
75-90 
80-96 
55-60 
20-32 
54-61 
51-54 
39-43 
66-69 
27-30 
51-55 
33-39 
18-22 
16-17 
Y% 8 
18-181, 


All prices quoted are the range on best selection of standird tannages using quality 


rawstock. 
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and find few new ones. Best suede 
garment brings up to 40c and tan- 
ners say they must have two cents 
more to make it worth while. This 
is for top grade; volume grades in 
mid-thirties. Fair call for garment 
grains in 30-35¢ range. 

Russet linings slowing down. Pop- 
ular grades priced between 23 and 
27c. Best boot linings move at 32- 
24c. Chrome linings bring 30-34e. 
Hat sweat and novelty sheep quiet. 


Sides Slow 

Buyers continue to shop, buy only 
bargains which are few. Tanners 
hold the price line fairly well, point 
to firm hide market. Glove type com- 
bination tanned leather most talked 
about. Some like it soft and some 
like it softer but none likes the price 
of 56c and down for extremes and 
53c and down for large. Firmer 
combination leather brings 53c and 
down for heavy; large leather brings 
58c and down. Kips bring about 55c 
and down. 

Chrome gets better interest and 
early in week there was moderate 
business when price was “right.” Up 
to 42c paid for small quantities of 
Work elk. Retan quiet at 43c and 


down. 


Splits Slower 

Heavy suede splits appear to have 
come to the end of season’s run. 
New orders very few with 4c still 
asked for best. Light suede has had 
very disappointing season. Between 
33 and 38c asked for top grades of 
various tannages. 

Finished lining splits had fair de- 
mand last week, fell off again this 
week. Between 18 and 22c generally 
asked. Gussets continue slow at 14- 
l6c. Heavy flexible bends quoted as 
high as 40c, usually sell at 35c and 
down. Light bends slow at 26-30c. 


Welting 

Regular Goodyear leather welting 
finds only moderate demand with 
7%4c asked but sales usually made at 
7loc. Specialty leather welting goes 
quietly along in good steady demand. 
Plastic welting much slower than last 
month. Synthetic stitchdown welting 
quict. 


Kid Dull 

Kid leather tanners of Philadel- 
phia report business on the dull side. 
Tanners hopeful that preparations for 
the Show have caused some poten- 
tial customers to postpone buying 
until trends are indicated at the show. 
Also, there are still a few factories 
closed for a later vacation than most 
of the industry had and this may be 
another reason for current slow buy- 
ing. 
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Many tanners have already noticed 
that the “between season slump” is 
early this year. There was no special 
activity on any type of leather at all, 
this past week. The very few orders 
coming in were mainly for black 
suede but there is no volume at all 
even for this type of leather. 

Under the circumstances, prices 
have remained unchanged. Tanners 
are not able to lower them but they 
cannot see any way to raise them 
when so few sales are being made. 


Average Kid Leather Prices 
Suede 32c-06c 

Glazed 25c-$1.00 

Linings 25c-55e 

Slipper 25c-60¢ 

Crushed 35c-75¢ 

Satin Mats 69c-98c 


Sole Leathers 

Sole leather tanners in Philadel- 
phia report that although business 
hasn’t really improved very much, 
they feel that the trend is a good one 
and they are expectant of an increase 
fairly soon. Prices unchanged and 
with a steady hide market, tanners do 
not expect much change in their quo- 
tations, 


Belting Same 

Belting leather tanners of Phila- 
delphia finding little change in their 
general situation since last week. Al- 
though curriers do report increased 
activity, they haven't reached a 
point where they have had to do much 
buying as yet so that the increase has 
not been felt by the rough leather 
tanners to any great degree. 

Curriers report that although busi- 
ness is by no means what it was right 
before the vacation shutdowns, they 
feel that it will reach that level fairly 
soon if the present steady trend up- 
wards continues. Prices throughout 
the belting leather market have re- 
mained unchanged for several weeks. 
and are described by tanners as 
“stagnant.” 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No. 2 No. 3 

Butt Bends ..... 1.30-1.35 1.25-1.31 1.13-1.27 
Centers 12” ..... 1.61-1.64 1.51-1.55 1.39-1.45 
Centers 24”-28” 1.56-1.58 1.49-1.52 1.40-1.55 
Centers 30” ..... 1.47-1.52 1.41-1.47 1.31-1.43 
Wide Sides 1.21-1.25 1.15-1.21 1.05-1.14 
Narrow Sides .... 1.15-1.17 1.10-1.13 1.00-1.07 


Premiums to be added: Ex Light, plus 5c-10c; 
Light, plus 7+; Heavy, minus 5c-10c; Ex- 
Heavy, minus 5c. 

Garment Slower 

Acording to some sources, demand 
for garment leathers this week not 
very active. Although a little inter- 
est shown and some business done. 
the volume of new sales somewhat 
smaller. 

For one thing. cowhide garment 
leather has become & competitive fac- 


LEATHER and SHOES 





MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 


SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 


GLOVE SPLITS: Complete price 
range . .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 
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tor and manufacturers have bought 
good tannages in the range of 34-38c, 
whereas other types such as horse- 
hide and sheepskin varieties have 
been comparatively high priced. 
Awhile ago, horsehide garment 
leather brought as high as 46c but 
the situation has eased somewhat 
with last reported business in the 
range of 42-44c and down for better 
tannages with some members of the 
trade considering the 42c level about 
top on today’s market. 

Suede sheepskin garment leather 
has ranged from 40-42c and down for 
choice descriptions to 36-38c and 
down for good tannages. Grain fin- 
ish last reported sold at 34-36c and 
down. 


Work Glove Unchanged 

Some demand continues for LM 
weight: at 17c for No. 1 grade, 16c 
for No. 2 grade and 15c for No. 3 
gg while M weight brings 18c for 

o. ls, 17c for No. 2 and 16c for 
No. 3s. Reported H weight available 
on a cent higher basis and double H 
at another cent more but not as much 
call for these as for LM and M 
weights. 


Bag, Case and Strap Slack 
Case leather obtainable around 41c 
for 2-214 ounce and 43-44c for 3-314 
ounce. Russet strap leather, Grade 


A, can still be bought at 5le for 
4/5 ounce, 53c for 5/6 ounce, 55c 
for 6/7 ounce, 57c for 7/8 ounce, 
59c for 8/9 ounce, 62c for 9/10 
ounce and 65c for 10/11 ounce. 
Grade B continued about 2c less and 
Grade C 4c under the above prices. 

Premiums of 2c for colors and 3c 
for glazed still charged over the rus- 
set prices listed above. 


Glove Leathers Fair 

Glove leather not plentiful but sup- 
ply seems to be adequate. Pigskins 
moving in all grades. Prices range 
from 95c down to 40c. Culls bring 
around 20c. 

Cabrettas from 50c down sell fairly 
well. Grades above that figure move 
slowly. Garment manufacturers using 
some of the lower grades in pastel 
colors. 

Men’s grey suedes, domestic type, 
are soarce. Suede skins going into 
garment leathers wherever possible. 
Greys sell readily at 38c for the tops 
and 32c for the seconds. 

Iranians moving well at 26c, 22c 
and 18c. Pigtex one cent more. Me- 
dium weight Iranians bring up to 
38c in pastel colors. Demand good. 


Tanning Materials Firm 
Demand for Raw Tanning Mate- 
rials slow; quotations unchanged. 
Ocean freight rates on Wattle Bark 








REVERSE 
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feathers 


BRIERPROOF* . « « Reverse side leather in :! 
men’s and women’s weights and seasonal :: 
colors. The choice of leadin : 
LEATHERS « turers where sueded or brushed leathers are =: 


“Copyright pending. 
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has been lowered 15%, and on Myro- 
balans from Bombay 25%. Extracts 
unchanged. Tanning Oils market 
firm. 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag. . .$72.00 
Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘*Merchantable’’ $ 97.50 

Sumac, 28% leaf 

eee 
Myrobalans, J. 1’s entnn 

Sorted 

Genuines 

Crushed 42-44% 
Valonia Cups, 30-32% OEY 
Valonia Beards, 40- Savi guaran- 

SE PS .$77.00-78.00 
Mangrove Bark, 30% So. AM...» vx ", .$58.00-59.00 
Mangrove Bark, 38% E. African. .$75.00-76.00 


. -$110.00 
. -$44.00-45.00 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. — 
: |” Rarer EOE 
Barrels, c.l. 
Barrels, l.c.1. 
Chestnut Extract, sentinel. peer 
60% tannin), f.0.b. — 
Bags, c.l. . SWE OS ala ow 6 bin o's 
Bags, I.c.1. iy Cae axes 
Cutch, solid Borneo, 55% tomate 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works 
bbls. c.1. 
Oak bark extract, 25% tannin, Ib. 
bbls. 6%-6%, tks. 


Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 
60% tannin 
Wattle extract, solid, c.1., South African 
60% tannin 
Powdered super spruce, bags, c.1. 
05%; 1.1. 
Spruce extract, tks., f.0.b. wks. 
Myrobalan extract, solid, 55% tannin.. .07% 
Myrobalan extract, powdered, 60% tan- - 
i ° 


Valonia extract, powdered, 63% tannin .09% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin -16% 
Wattle Extract, Powdered, Swedish, 

73% tannin 
Powdered Spruce, spray dried, Swedish .04 
Myrobalan, Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 
Larchbark, Swedish, solid, 54-56% 
Larchbark, powdered, Swedish spray- 

dried, 58-60% 


Tanners’ Oils 
Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .13-.13% 
Cod, sulphonated, 25% added mineral .12 
Cod, sulphonated, 50% added _— -10% 
Castor oil, No. 1 C.P. drs. lc.l. ..... .25 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.o.b. Minn. 

drums 
Neatsfoot, 20° C.T. 
Neatsfoot, 30° C.T. 
— prime drums, c.1. 

lc 


weccuieas, " sulphonated, 18% 

Olive, denatured, drs. gal. 

Waterless MoOelon 2... 02. ccccccccccses 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
Common degras 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% 

Sponging compound 

Split Oi 

Sulphonated sperm, 25% moisture .. 
—"™ Oils, 200 seconds visc., tks., 


f.o.b. 
Petroleum Oils, 100 seconds Visc., tks., 
o.b. 


*Imported Extracts are plus duty. 
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PACKER HIDES MOVING FREELY 
AS PRICES SHOW STRENGTH 


Spectre Of Record Cattle Marketings Keeps Packers 
Selling Actively 


Big Packers Sold Up 


Broader interest shown by tanning 
outlets for big packer hides enables 
big four sellers to clean up sales of a 
number of selections in late trading. 

A stronger undertone developed in 
the big packer hide market at mid- 
week. Two of the big packers sold 
9,100 and an independent Chicago 
packer 5,000 branded steers at a half- 
cent advance or 14c butts and 13c 
Colorados. Also, three big packers 
sold total of 17,000 light cows from 
northern and river points, all at 
1844c. Previously, buyers had been 
reluctant to pay over 18c from some 
of the heavier average northern 
points. 

Light native steers also advanced 
a half cent, about 4,000 selling at 18c. 
Heavy native and branded cows held 
steady in later trading, two packers 
selling 10,000 branded cows at 1514c 
for northerns while one of them sold 
a car of Chicago heavy cows at 17. 
There were additional sales of heavy 
native steers, making a total of 
16,000 of this selection selling at the 
17e price established earlier. 

Evidence of the packers’ well sold 
position was pointed out by the fact 
that on latest sales of this selection, 
packs were just being opened and 
probably would not be closed until a 
week or so later. With allowance of 
30 days for curing and time for take- 
up and shipping of these hides, it 
can be seen that tanners cannot ex- 
pect delivery much before Oct. Ist. 

Of course, killers expecting large 
runs of range cattle this fall and al- 
ready there has been a considerable 
movement of grasser stock from the 
southwest. Along with marketings of 
fed stock by cattle feeders and good 
runs of native stock, it is expected 
that there will be record receipts at 
principal markets in coming months. 
Consequently, packers have been mer: 
chandising hides freely to prevent any 
accumulations. 

Some bull hides sold Tuesday at 
Ye and lc higher prices, one big 
packer selling 1,800 from St. Paul 
and Kansas City at 114%c and from 
St. Louis at 12c basis natives. 


Independents Mixed 


Packers’ Assn. sold 1,600 heavy 
native steers late in the preceding 
week at 17c and sold another car this 
week on same basis. Earlier, another 
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independent Chicago packer sold 600 
bull hides at lle for native and 10c 
for branded followed by a Wiscon- 
sin packer who sold a car also at 
these prices. 

Eastern packers have made clean- 
up sales of branded steers on the basis 
of 13%c for butts and 12%c for 
Colorados from various points such 
as Harrisburg as well as in New Eng- 
land. 

On the west coast, one of the pack- 
ers sold 7,500 branded cows from 
Portland, San Francisco and Los 
Angeles plants at 15c fob. 


Small Packers Improve 


One feature evident in small packer 
market of late has been tendency for 
the spread in prices between lighter 
hides and medium average weight 
productions to narrow considerably. 

For example, good Texas small 
packer light hides averaging around 
40 lbs. now obtainable around 161c- 
17c flat fob. shipping points and 
dealer accumulation small packers in 
the southwest averaging 40 lbs. or 


less offered down to 1l6c with bids 
of 15sc solicited in some instances. 
At the same time, midwestern 43 Ib. 
avg. light hides offered at 16c flat fob. 
have been slow selling. These prices 
closer to prevailing values on me- 
dium average midwestern hides than 
has been the case for quite a long 
iime. 


Country Hides Steady 


A few scattered lots of mixed coun- 
try all-weight hides containing ren- 
derers ranging from 25 to 400% and 
averaging 48-50 lbs. sold at 12c flat 
trimmed fob. shipping points which 
is considered a steady basis. 

Locker-butcher hides free of ren- 
derers, however, not too easy to sell 
in the range of 12'%-13c flat trimmed 
fob. for 50-52 lb. avg. Renderer 
hides continue to bring around 11's 
flat trimmed fob. for straight cars of 
this description in the 48-50 lb, aver- 
age range. 


Calf and Kip Steady 


Market for big packer calfskins 
holding steady for the most part at 
recently reported trading levels. Last 
confirmed sales involved Chicago 
light calf and Milwaukee allweights at 
50c while 5lc was subsequently bid 
on St. Paul lights with 52'%c asked. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Aug. 13 


October 17.40B 


January 16.38T 
April 16.00T 
July ... 15.65B 
15.40T 
15.05B 


October 
January 


Close 
Aug. 6 


High Low Net 
For Week For Week Change 

17.45 16.95 +30 
16.50 16.06 +06 
16.08 15.75 — 
15.70 15.47 —03 
15.40 15.38 +07 
15.05 15.00 —02 


17.10B 
16.32B 
16.00B 
15.68B 
15.33B 
15.07B 


Total Sales: 196 lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers ....... 17 
Light native steers 18 


Week Ago 


Month Ago Year Ago 
16% 15% 16% 
174 17 


Ex. light native steers 2014-21 2014-21 1914-201 

Heavy native cows i eee wee 17 -18 17-18% 

Light native cows . 18 18 -18% 18 -18% 

Heavy Texas steers 134% 13% 

Butt branded steers 14 1314 

Light Texas steers 15 15 

Ex. light Texas steers 18'4n 1842N ‘ 17% 

Colorado steers . xs 13 12% 4 12% 

Branded cows .................. 154-16 15 -15% 1514-16 “15% 

Native Bulls ................... 10%4-12 10'4-11 10 -10% -10% 

Branded Bulls . 9-11 914-10 9 -9% -9', 

Packer calfskins .. 4714-51B 47 1,-51B 4714-50 -45 

Packer kipskins ieee. Get ae 26 -32 25 -31 30-35 
NOTE: Price ceilings have now been completely ended by the government. All 

remaining goods and services have been removed from price controls. All regulations 

winding up controls require that applicable records be held until April 30, 1955. 
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One of the big packers offered 4,000 
St. Louis heavy calf at 47%4c but 
these were later “off the list” and 
brokerage quarters said there was a 
possibility that some from _ other 
points may have been included al- 
though details have been lacking. 

Additional sales of northern kip 
and overweights made at steady 
prices of 32c and 28c respectively. 
Southern kip quoted nominal at 3lc 
while 1,500 Fort Worth overweights 
brought 27c. 

Reported $2.00 bid for packer 
regular slunks with a possibility some 
quietly sold at that price. Large hair- 
less slunks sold at 85c. Small packer 
skins holding steady, small lots of 
allweight calf bringing up to 35c and 
carload lots up to 40c. while kip of 
late has sold mostly around 25c. 

Country calfskins still quoted at 
24-25¢ for calf and 19-20c for kip in 
carload lots, the outside prices asked. 


Horsehides Let Down 


A definite let-down in buying in- 
terest for whole hides with buyers 
reducing their ideas to $10.00 


trimmed and $11.00 untrimmed fob. 
shipping points for good northern 
slaughterer productions and even 
lower for less desirable quality lots. 
Sellers, however, are stubborn about 
making concessions and many are 
holding for last prices realized, rang- 


ing 50c to $1.00 more than the above 
mentioned prices. 

Cut stock slow to sell. Completion 
of government contracts for gloves 
and a slower demand for horsehide 
garment leather has tended to re- 
strict interest in fronts and good 
northerns have been difficult to sell at 
better than $7.25-7.50 it is said. Due 
to fair demand continuing for cor- 
dovan leather in shoes the market for 
butts has held fairly well around 
$4.00, basis 22” and up. 

Sheep Pelts Limited 

With production of big packer 
shearlings light and steady sales made 
of late, available supplies seem rather 
limited. Demand has kept up fairly 
well with fine No. 1’s wanted for 
mouton fur coats and tanners have 
been paying mostly $2.50 up to $2.75 
for these with some clips bringing as 
high as $3.00. Some les: desirable 
No, 1’s from a long freight point sold 
this week, however, at $2.35. 

Demand from trimming outlets for 
coats, etc. only fair. Most No. 2’s sell- 
ing in the range of $1.70-1.75 while 
No, 3’s have been bringing $1.10- 
1.15. August lamb pelts, due to slow 
wool market, sold at easier prices 
ranging down to $3.10-3.15 per cwt. 
live weight basis. Reliable sources 


reported some selling at $3.1214. 
Full wool dry pelts range 28-29c fob. 

Some pickled skins selling at 
$17.50-17.75 for lambs and last sale 


of sheep at $18.50 per dozen. 


Pickled Skins Slack 


Trading in foreign skins negligi- 
ble as practically no offerings of New 
Zealand and other varieties too high 
for buyers here. Some Iranian sheep 
afloat sold at $13.50. 

The slaughter of New Zealand 
skins to July 20th of North Island 
lambs totaled 5,419,490 as against 
5,561,844 last year and sheep at 
1,044,125 against 1,272,066. South 
Island lambs totaled 6,135,440 
against 6,062,700 and sheep at 831.- 
383 against 999,080. 

Domestic market is steady with 
lambs selling at $17.75 and sheep at 
$18.50 per dozen. 


Reptiles Draggy 

Generally, trading is lacking as 
most buyers out of the market. In 
the meantime, offers are in the market 
and while sellers name steady prices, 
would consider counter bids. 

A small lot of 5,000 Madras bark 
tanned whips, 4 inches up, averaging 
41% inches, 50/50 assortment, sold 
at 42c but there have been other 
offerings of this size, 70/30 selection, 
at 43c and combined lots including 
4% inches, 70/30 selection, at 45c, 
without interesting buyers. 

Alligators firm with wet salted 
Calcuttas, 10 inches up, averaging 
13/14 inches, 70/30 selection, held 
at $1.15 and crocodiles, 12 inches up, 
averaging 17/18 inches, at $1.25. 
These prices too high for buyers here. 
Europe, however, said to be meeting 
the asked levels and obtaining most 
of the skins. 


Deerskins Ease Off 
Brazil “jacks” have eased off with 
sales of Manaos at 63c, basis manu- 
facturers, following which buyers 
withdrew as further offerings at 61c, 
basis manufacturers, are not being 
taken. Bids at 60c, basis manufac- 
turers, would be entertained. Ship- 
pers asking 61c fob., basis importers, 
for Maranhao “jacks” and buyers’ 
ideas are around 64c landed. 
Offerings of New Zealand deerskins 
at 78¢c cif., but as buyers’ views are 
around 68-70c cif., trading was diff- 
cult. A tender coming up on the i8th 
for about 3,800 skins. Sellers state 
there continues to be a fairly good 
call for deer leather. 


Pigskins Sluggish 
Some demand for pig leather. 
Dealers have been operating for ship- 
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ment and said to have bought Juruas 
Gray peccaries at $1.75 fob. and 
blacks at $1.25 fob., basis importers. 
Not many offers of Manaos or Paras 
for shipment as shippers have ideas 
above buyers’ views and are holding 
back awaiting a change in the local 
situation. The same can be said for 
Peruvians. 


Goatskins Slow & Easy 


Sellers report slow business with 
prices easier than in long time. 
Trend especially noticeable in suede- 
type goatskins. Genuine Battis 40/ 
50/10, 115 Ibs. last sold at $11.00 
per dozen, ex dock, about 25c down. 

In India, group 4 1,200 lb. Amrit- 
sars bring top of $8.25-8.50. South- 
ern India goatskins easier at $9.25 
for 1.70/1.80 lb. skins. Standard 
Calcutta kills reported sold at 50 
pence per skin ($7.00 per dozen, 
c&f.) for 30/50/20. 10/30/40/20. 

Battis types last moved at $9.60- 
9.85 with tanners offering less now. 
Same is true of 105 lb. Berberahs at 
$9.50. Nothing doing in shade dried 
Mombasas—last sales from $9.85- 
$11.00. Red Kanos goatskins last 
moved at $1.02-1.05 per lb. c&f. basis 
primes. Northern Brazil Parahibas 
moved recently at 73c per lb. fob. 
spot, off lc. 


Dry Sheepskins Slow 


Trading still at a minimum as ask- 
ing prices too high for buyers here. 
Not too much interest and with the 
difference in price, it makes it that 
much more difficult to interest buy- 
ers. 

Brazil cabrettas quite firm as re- 
ports from origin say France and 
Germany operating with the latter 
paying the equivalent of $13.00 New 
York for regulars. While some sell- 
ing quarters state that if they had 
offerings, they could move fair-sized 
quantities at around $12.75, others 
state that their buyers’ ideas are con- 
siderably less. 

Cape glovers selling to Europe and 
there have been no late offerings of 
Nigerians. 

Wool sheep markets firm at origin 
with atest reports from Australia 
that at the auctions, Melbourne re- 
ported the market was firm as based 
on last week’s quotations. At Sydney, 
44,000 skins offered with the market 
generally par to one penny higher. 

Locally, pullers showing very little 
interest and while there have been 
various offerings in the market, prices 
out of line with buyers’ views and no 
trading resulted. 

Shearlings slow and nominal. Not 
many offers received. 
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News Quicks 


About people and happenings ceast to coast 





Alabama 
® Winner last week of the National 
Blind Golf Championship held at 
Highland Park in Birmingham was 
36-year-old Charley Boswell, former 
Alabama football star, who owns and 
operates his own shoe store in Bir- 
mingham. Boswell was blinded by a 
German shell during World War II. 


California 

® Herbert A. Cohen Co. reports it 
has moved to new quarters at 1151 
South Broadway, the Occidental Life 
Building, Los Angeles 15. The firm 
sells to shoe and leather goods manu- 
facturers as well as garment, luggage 
and handbag makers. 


® Vic Colton Shoe Mfg., Inc., of 
Los Angeles is reported to have made 
assignment for the benefit of creditors. 
Creditors’ meeting was held Aug. 12. 
Liabilities are estimated at $81,000. 


Colorado 

® Kemp Shoe Co., shoe wholesaler, 
has moved to its new building at 1160 
Sante Fe Drive in Denver. The mod- 
ern, one-story ‘building, costing ap- 
proximately $100,000, provides the 
firm with some 12,000 square feet of 
floor space and 3,000 square feet of 
ofice and display space. Kemp has 
been located at 1645 Lawrence St. 
since its founding in 1925 by Wesley 
Kemp. 


Maine 

®@ Operations of Commonwealth 
Shoe & Leather Co. at Gardiner have 
been combined at its new plant near 
the State Armory. The company 
hitherto turned out its lines of hand- 
sewn moccasins and slip-lasted shoes 
at its Maine Ave. plant in Gardiner. 
Raymond Watts, superintendent, re- 
ports few workers will be laid off by 
the consolidation. 


Massachusetts 
® H. Stedman Walker Co., Boston 
novelty manufacturer, reports in- 
creased sales for the first half of 1953. 
The company expects an even larger 
second half based on advance orders 
to date. 


® Walter D. Ziegler, newly-ap- 
pointed New England representative 
for Barnet Bros. Leather Co., Inc., 
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New York tanner of reptile and fancy 
leathers, has opened his new offices at 
210 Lincoln St. Formerly sales man- 
ager for Fleming Joffe, Ltd., New 
York reptile tanner, Ziegler is han- 
dling various lines of leathers and 
other materials for the New England 
shoe trade. 


® Creditors of Hermal Shoe Co., 
Inc., Everett shoe manufacturer, have 


voted to accept settlement plan offer- 
ing 12'2 percent under Chapter XI 
of the Bankruptcy Act. Court has 
ordered debtor to deposit $2,000 im- 
mediately and an additional $92,000 
by Aug. 24. Hearing on confirmation 
has been set for Aug. 28. 


® Officials of A. C. Lawrence 
Leather Co. report negotiations are 
underway for the sale of the com- 
pany’s Water River plant buildings in 
Peabody. Buildings involved in the 
sale are numbers 9, 10, 11 and were 
formerly used by the company’s sheep- 
skin, mcuton leather and chamois di- 
visions, 
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Missouri 


® Black River Shoe Co., Poplar 
Bluffs maker of infants’ and children’s 
stitchdown shoes, is now in process of 
dissolution, according to Circuit Judge 
Randolph H. Weber, secretary of the 
firm. Major part of the company’s 
equipment has been sold to Rompeez 
of Texas, children’s moccasins manu- 
facturer. The plant, shut down since 
early 1953, was opened in 1939. 


New Hampshire 


® The Massabesic plant of Interna- 
tional Shoe Co. in Manchester, vacant 
for the past three years, has been sold 
to Stangeo Realty Corp. of New York. 
A century-old Manchester printing 
firm will occupy the ground floor and 
basement and the second, third and 
fourth floors will be made available for 
manufacturing firms. The entire 
property covers about two acres. 


® Parkhill Shoes, division of Com- 
fort Slipper Corp. of Fitchburg, Mass., 
is currently constructing a new 
branch unit in Hillsboro where it will 
employ about 200 workers in the man- 
ufacture of women’s casuals. 

y 


W omen Pay — 


New Jersey 


® Potdevin Machine Co. of Teter- 
boro has published a new brochure on 
Potdevin sheet coating and gluing 
machines. The brochure, which fully 
describes and illustrates the Potdevin 
line, contains suggested plant layout 
diagrams recommending most efficient 
arrangements for high speed coating 
cperations. The company has also 
published a condensed catalog of its 
gluing, cementing, coating and lami- 
nating machines, including types for 
hot and cold glues, latex, varnishes, 
lacquers, resins, paints and thermoplas- 
tics. 


New York 


@ j. & J. Slater Shoes of New York 
has appointed The Wesley Associates 
as advertising agency. Alice Dowd, 
formerly with J. Walter Thompson, is 
account executive for Slater. She re- 
cently joined The Wesley Associates 
as account executive on fashion ac- 
counts. Daily and Sunday papers in 
cities where Slater stores are located 
will receive 900-1100 line advertise- 
ments in the coming fall campaign. 


® Unisole, Inc., has been organized 
in Brooklyn to sell soling materials to 
the shoe trade. Officers are Bennett 





Philomena Florio started working for the 
Brockton Cut Sole Corp. management when 
she was 16 years old. She is shown here in 
our counter department operating a skiving 
machine. 


Our women employees pay careful attention 
to the many details which have given our 
products their enviable reputation for con- 
sistent quality. 
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W. Jayne, president; Edward Kaliel, 
vice president; Patrick Gabriel, treas- 
urer; and Arthur V. Epstein, secretary. 
The firm will handle a newly-de- 
veloped soling material named “‘Cell- 
tite’ which is manufactured by 
Sponge Rubber Products of Shelton, 
Conn. Other firms handling ‘‘Cell- 
tite” are Lynn Innersole Co. of All- 
ston, Mass., and Spano Shoe Products, 
Inc., of Brooklyn, N. Y. 


Ohio 


® Creditors’ committee of L. V. 
Marks & Sons Co., Cincinnati manu- 
facturer of women’s shoes, is reported 
to have taken over control of the firm 
by obtaining 85 percent of the com- 
pany’s capital stock. Tanners’ Coun- 
cil Associates reports liabilities of the 
firm at $310,000. The company is 
now operating on a cash basis and has 
improved its financial position. 


® So Lo Marx Rubber Co. of Cin- 
cinnati reports it has added 11 new 
wholesale outlets to its list of suppliers 
over the country. This brings the total 
to 91 firms offering in-stock service, 
according to Charles Miller, vice presi- 
dent in charge of sales. 


Pennsylvania 


® Belding Heminway Corticelli 
has opened its new regional sales office 
at 258 North Clarion St. at Vine, 
Philadelphia 7, where it will offer its 
line of industrial threads. Telephone 
number is LOcust 7-4341. 


® Fairfield Shoe Co.’s plant at Fair- 
field was leveled by fire Aug. 2. Dam- 
ages to the plant and its equipment 
were estimated at close to $1 million. 
The plant employed 400 persons, none 
of whom was injured. 


® Lawrence B. Sheppard, promi- 
nent shoe manufacturer and president 
of The Hanover Shoe, Inc., of Han- 
over, was mentioned as one of the 
leading figures in harness racing in an 
article published in the Aug. 10 issue 
of Newsweek. 


Texas 


®@ International Shoe Co. has begun 
taking applications for jobs at its new 
plant in Bryan where it will manu- 
facture shoe soles and sponge rubber 
slabs. Actual hirings will not take 
place until next Jan. when the plant 
is scheduled to begin operations, ac- 
cording to P. E. Blackburn, personnel 
manager and purchasing agent. About 
200 workers will be hired when opera- 
tions first begin with others hired 
later. 
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GAC THERMO- 





Fabric, imitation leather or leather 
French bindings can be adhered with 
equal ease with the thermoplastic ce- 
ment used by this machine. Save cost of 
coating and loss due to breakdown of 
adhesive coating on bindings in stock. 


For the first time, the cementing and folding of 
French bindings are combined in one machine 
operation by the GMC Thermo-Cementing and 
Folding Machine — Modei A. This efficient bench 
unit has had, in its brief career, a rapid rise to 
popularity in scores of fitting rooms. In nearly 
every case it has provided important economies 
over the methods replaced, 


Operators and factory men too, like 
the quieter operation, the great reduc- 
tion in vibration, the productive ca- 
pacity they have with this machine, 


AENTING AND FOLDING MACHINE MODEL A 








Maintenance time and parts costs are 
cut by improved machine design in 
which all internal parts operate in 
oil bath, 


One of the “36 new United machines in five 
years,” this modern machine answers the need of 
shoe manufacturers for the best shoemaking quality. 

Like all United machines its production effi- 
ciency is maintained by a trained service organiza- 
tion and by supplies of replacement parts located 
in the various shoe centers. 

Ask your United Branch Office for full details, 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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CASEINS 


for tannery and shoe finishes 


ARGENTINE, DOMESTIC and NEW ZEALAND caseins, 30 mesh. 
An established source of supply for over 50 years. 


PROTOVAC modified caseins and caseinates for products of 
highest water resistance and gloss. 

WAREHOUSES: Peabody and Boston, Mass.; Jersey City, 
N. J.3 Union, Illinois; New Orleans, La. 


THE BORDEN COMPANY, Chemica! Division 
350 Madison Avenue, New York 17, New York 03.4 


DIAMOND 


| Tanolin ee 


(Op 5 © 2 @ er, 9 


The ORIGINAL 
One-Bath Chrome Tan 


DIAMOND ALKALI CO. 
CLEVELAND 14, OHIO 
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Canadian 
Notes 





® Canadian chain shoe stores’ sales 
increased 3.7% in dollar volume in 
June over same month last year but 
advanced 6.8% in first six-months 
period of 1953 over 1952. Stocks 
were valued 16% higher in June than 
a year ago. Such sales in the half-year 
rose to $19,150,000 against $18,- 
927,000 last year in this period. 


© Wholesale prices of hides and 
skins in Canada dropped to 158.5 in 
June compared with 160.2 in May but 
above the 126.3 in June last year, 
based on 1935-39 being 100. How- 
ever, to date in 1953 the trend has 
been upwards except for two monthly 
periods. Wholesale prices of unmanu- 
factured leather increased again in 
June, rising to 217.2 against 213.9 in 
May, 211.8 in April and 204.9 in June 
a year ago. After increasing to 204.8 
in May, wholesale prices of boots and 
shoes again registered 204.8 for June 
against 202.7 in April and 199.5 in 
June last year. 





“LEAVENED LEATHER" 
(Continued from Page 9) 


—features ideal for a boxing shoe. 
Lynch contacted Potvin, a fellow 
Brocktonian, and Potvin had several 
Nivtop soles sent over. This was back 
in the early Fall of 1951. 

Lynch made up the boxing shoes 
with the new soles. and Marciano 
wore them in his epic fight with Joe 
Louis, whom Rocky knocked out in 
the eighth round of their fight in 
October of that year. When Rocky 
returned to Brockton he immediately 
went to see Lynch at Howard and 
Foster. 

“These soles,” said Rocky, “gave 
me a sense of sure-footedness I never 
had before in the ring.” He remarked 
about the lightness of weight, the flex- 
ibility and the comfortable “bounce” 
of the soles. “That barefoot feeling 
—TI’ve got a real sense of it now in 
these shoes.” 

Rocky wore the soles in his next 
fight, with Kid Matthews. whom he 
knocked out in the second round of 
their fight in July of 1952. And again 
in his championship fight with Joe 
Walcott, whom he kayoed in the 
famous 13th round of their fight in 
September of 1952. Then again in 
the second Walcott fight, May 1953, 
when Rocky put Walcott away in the 
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THREE NEW, SMART DRESS SHOES by Howard & Foster, Brockton, all with the new 


first round. And he'll wear them again 
in the LaStarza fight this September. 
In fact, Rocky intends to wear them 
throughout his entire boxing career— 
and after that, too. Also, several pairs 
of his dress shoes have Nivtop soles. 

A little irony enters the story. Just 
recently, Howard & Foster introduced 
its Nivtop-soled dress shoes to some 
of its retail accounts. Response has 
been excellent. In Jerrm’s, exclusive 
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the Product 


Over 8% acres of modern plant serving 
the industry for more than 84 years... 
Monufacturers of the famous CHEMBARK 
Natural Tanning Extracts for Chemtan 
Co. ... Experienced technical advice 
furnished upon request. 


“ J,$. YOUNG CO 
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Chicago men’s store, the first pair of 
Nivtop-soled dress shoes were sold to 
Ezzard Charles, former world’s heavy- 
weight boxing champ, and present 
contender for Rocky’s title. In the 
near future both are expected to meet 
in the ring for the titl—and the 
irony is that both may probably be 
wearing the Nivtop soles. 
Incidentally, Howard & Foster 
tested the Nivtop sole on some 100 


LOGWOOD * HEMATINE 


Nivtop sole. Note the clean finish to the sole edge, adaptable to all dress footwear. 


pairs of their dress shoes. The field 
tests were so gratifying that H&F has 
now developed a whole line of smart 
dress shoes with the new sole. 

The development of this patented 
process is an equally interesting story. 
Potvin had been using a_ special 
chrome-tanned leather on his infants’ 
Buntees line, a leather tanned pri- 
marily for the textile industry. The 
leather originally came from Eng- 
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clear finish? 


ite 

Whether for factory or leather goods 
department, the best possible clear 
finish for leather and shoe products is 
made by Dyo-Flex. Every Dyo-Flex fin- 
ish is keyed to the leather used, to 
insure best results. 

1. For smooth leather, including reptiles, 
use Dyo-Flex 421 Clear High Gloss. 

2. For glove leathers, saddle leather, handi- 

craft or open grain leathers, use Dyo-Flex 

124 Clear. 

3. For bags, luggage, furniture, and any leather 
goods where protection is pre-eminent, use 
Dyo-Flex 422 Clear. 

4. For Patents and Reptiles, use Dyo-Flex Patent 

Leather Refinisher. Available in clear or black. 


* 9900 Central Expressway, South 
Box 9007 DALLAS, TEXAS 
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land, its chief source. In the U. S. 
the leather came mainly from offal 
and leather scraps. As a result, the 
domestic leather came in a wide vari- 
ety of shades, irons, grades, etc., in 
the scrap form. 

Potvin repeatedly tried to obtain 
some uniformity in this domestic 
leather. He carried out many experi- 
ments with the leather in his own 
shoe factory. He was neither a tan- 
ner nor a chemist—but he was per- 
sistent and he knew what he wanted. 

Finally, out of these experiments 
came the Nivtop process, Potvin re- 
ceives the tanned bends from the tan- 
ner. He then processes these bends in 
his own factory by his own chemical 
method. The process takes about 43 
hours. Special equipment is used— 
though most of it is an adaptation of 
regular equipment to the require- 
ments of the special Nivtop process. 
Potvin is considering exclusive licens- 
ing arrangements with manufacturers 
in non-competitive fields. 


Barefoot Walking 


Potvin has kept close watch on the 
“trend” among doctors and pedia- 
tricians toward the advocating of 
highly flexible soles. Potvin himself 
has been a strong advocate of bare- 
footedness, and his Buntees line 
carries the bold slogan, “Nearest 
thing to going barefoot.” 

When Potvin was experimenting 
with the new sole, he kept in mind 
the natural protective pad of fatty 
tissue under the infants’ foot. “The 
Nivtop sole—the ideal we were seek- 
ing—was designed to simulate this 
pad. Not as ‘support’ for the foot, but 
as a natural base that had a similar 
resiliency and softness that gave a 
feeling of buoyancy with each step.” 

Potvin believes, along with other 
qualified observers, that he has come 
pretty close to finding the “perfect 
sole”: highly flexible, long wearing, 
resilient, lightweight, porous, soft, 
non-slip, puncture-resistant, foot pro- 
tective in all weather. 

And just recently some interesting 
side lights have come into view. For 
example, the flurry of “bean-balling” 
in baseball has inspired several major 
and minor league baseball teams to 
inquire into a suitable material as a 
protective head covering to be worn 
under the baseball cap. Interest is 
being shown in Potvin’s leather. And 
one industrialist is using some of the 
leather for aprons for bench workers 
in his factory. 

It looks as though Potvin’s new 
“leavened leather” is destined for a 
very interesting future. 

— END — 
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Wanted and For Sale 


TEXAS 
SKIN PROCESSING CO. 


1126 W. Malone Ave. 
San Antonio, Texas 


TANNERS OF 


SHEARLINGS 
MOUTONS 
HAIR ON CALF 
WOOL PULLERS 
PICKLED GOATSKINS 
and SHEEPSKINS 











Sewing Machine Wanted 


WANTED: Puritan Sewing Machine. 
Write to: Marck Zmurkiewicz, 
17 Lafayette Pl., 
Irvington 11, N. J. 


Mchy. & Equip. Wanted 
WANT TO BUY machinery and equipment for 
complete upper leather tannery. 

FRANK JEROME, 


4020 Bandini Bivd., 
Los Angeles 23, California. 


Wanted 


WANTED: 5-6 ounce Horse or Cowhide pieces, 
large size preferred—any quantity—red, green, 
blue, brown, yellow, etc. 








Central Mercantile Co., 
742 W. Taylor St., 
Chicago, Ill. 





Representative Wanted 


WANTED: Representative for New York and 
the New England States to sell Leather Boot 
& Shoe Laces to jobbers and shoe manufac- 
turers. 

Address H-10, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Il. 





Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, etc. Steady user. 


Address H-1, 


c/o Leather and Shoes, 
300 W. Adams §8t., 
Chicago 6, Ill. 





Help Wanted 





Working Foreman Wanted 


FOR BELT AND PACKING DEPARTMENT 
in Midwest city. Established 17 years. Must 
be capable of making and servicing all types 
up to ten inch. Give full particulars regarding 
experience and salary desired. Address H-11, 
c/o Leather and Shoes, 300 W. Adams S8t., 
Chicago 6, Il. 


Help Wanted 


Finisher for side and split tannery in East. 
Must be able to match colors and run depart- 
ment. Good opportunity. Apply Box V-9, 
c/o Leather and Shoes, 10 High St., Boston 10, 
Mass. 








Shoe Factory For Saie 


MAINE SHOE FACTORY FOR SALE. Fully equipped. 1000 pair capacity; hand sewn 
and Littleway. 3 floor brick building; elevator; 10,000 sq. ft. work area. 


Write to Box 813, Bangor, Maine 

















Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


MAJID AHMAD RGAD 


KANPUR, INDIA 








Mechanical Engineer 


WANTED: Mechanical engineer with experi- 
ence in the tanning industry. One capable of 
directing and improving machinery and mechan- 


ical layouts 
Address H-8, 


c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


Cutting Room Foreman 


WANTED: Foreman capable of running cutting 
room on women’s shoes. Also with ability to 
instruct. 
Address U-2, 
c/o Leather and Shoes, 
10 High St., 
Boston 10, Mass. 





innersoles 
Sock Linings 
Heel Pads 
Boxtoes 


You will save 35% cementing time. 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
leather, cloth, faille, leatherette, fibre 


and paper. 
ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 


AGENTS IN PRINCIPAL CITIES 











THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 
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201 MAIN ST., WOBURN, MASS. 
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Anglo-American Hides Co., inc. 
100 GOLD STREET 
NEW YORK 38, N. Y. 
IMPORTERS & BROKERS of 


Goatskins, Cabrettas, Deerskins, 

Peccaries, Lizardskins, Snakeskins, 

Alligators, Madras-tanned Goat- 

skins, Buffaloes, Calfskins, Whip- 

snakes, Cobras etc. 

Direct connections and representa- 
tions from all over the world. 


Inquiries invited. 

















Cutting Room Foreman 


CUTTING ROOM FOREMAN for old estab- 
lished company making men’s top grade shoes. 
Must be thoroughly experienced in both hand 
and machine cutting. Capable of training new 
help. Wriie full details concerning experience, 
age, and references. Send photo if possible. 
All replies confidential. Address H-5, c/o 
ag and Shoes, 20 Vesey St., New York 





Situations Wanted 





Tannery Office Worker 


MAN WANTS. POSITION AS Bookkeeper, 
Typist, and Office Clerk in the office of a 
leather tannery. Has worked in a tannery and 
leather tannery office before. 

Address H-9, 

c/o Leather and Shoes, 
10 High 8t., 
Boston 10, Mass. 





New England Representation 


De you need competent representation? Are 
you getting results in New England? If not, 
let me put your line over for you. I can place 
your product in practically any N. E. shoe 
factory. It must be a sound line backed by 
real people and I will add my own highly 
respected name to it. Apply Box V-8, 
“ Leather and Shoes, 10 High St., Boston 10, 

ass. 





Superintendent 


Shoe factory superintendent with good record 
seeks change. Knows all shoemaking processes 
and is ready to show that he can improve qual- 
ity and production. Address Box V-1, c/o 
—— and Shoes, 10 High St., Boston 10, 





Stockfitting Foreman 
If you need a man to solve your stockfitting 
problems, I think I am the man you want. 
Apply Box V-5, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 





Stitching Room Foreman 


Experienced and capable stitching room man 
available at once. Best of references. If in- 
terested address Box V-6, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass. 





Making Room Foreman 


Man of experience and ability seeks good posi- 
tion. Knows how to get the work done well 
and on time. Address Box V-4, c/o Leather 
and Shoes, 10 High St., Boston 10, Mass. 





Cutting Room Foreman 


Do you need a good cutting room foreman of 
proven ability? He knows leather and fabrics. 

ddress Box V-3, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 





(Other Want Ads on Page 37) 


Edward M. Salomon 


. . 80, retired leather merchant, died 
Aug. 7 at Mount Sinai Hospital, New 
York City, after a long illness. A 
veteran of the leather industry, Salo- 
mon was a partner in the leather firm 
of Salomon & Phillips, New York, for 
many years before his retirement in 
1945. A son of Bernard J. Salomon, 
he joined his father’s leather firm in 
1890. He was a past president of the 
Leather Trades Association, Inc. Sur- 
viving are his wife, Alice C.; a son, 
Edward M., Jr.; a daughter, Mrs. 
Stanley Post; and a grandchild. 


Jack F. Marx 


... 71, hide executive, died Aug. § at 
Jewish Hospital in Louisville, Ky., 
after a short illness.) He was owner 
and operator of City Hide & Tallow 
Co. of Louisville, and had been engaged 
in the hide and tallow business for 
many years. Marx was active in fra- 
ternal affairs and was a member of 
the Masons and the Louisville Chamber 
of Commerce. He leaves his wife, 
Stella; a son, Nathan; a daughter, Mrs. 
Irvin A. Kaufman; three sisters and 
two grandchildren. 


David T. Shelton 


. 63, hide inspector, died Aug. 3 in 
St. Joseph Hospital, St. Joseph, Mo., 
following a lengthy illness. Well 
known in the Midwest hide and leather 
industry, Shelton was a hide inspector 
for A. L. Webster Co. He had lived 
in St. Joseph for the past 39 years. 
Surviving are his wife, Dollie; a 
daughter, a son, two brothers and five 
grandchildren. 


William H. Bohlman 


. 63, shoe salesman, died Aug. 2 of 
heart disease at St. Anthony’s Hospi- 
tal, St. Louis, Mo. A veteran of the 
shoe industry, Bohlman was associated 
with the Peters Shoe Co., division of 
International Shoe Co., in St. Louis for 
the past 23 years. He leaves his wife, 
Louise, and a daughter, Mrs. Ruth E. 
Lake. 
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Edward W. Pariseau 


. 45, shoe foreman, died Aug. 4 at 
his home in Newport, N. H. He was 
foreman of the cutting room at Bali 
Shoe Co., Lisbon, N. H., shoe manu- 
facturer. Surviving are his wife, Gen- 
evieve; a daughter, his parents and 
three brothers. 
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LEATHER 


sells 
“The 








iM 








In shoes” 


Look at the facts! A recent survey proves that shoe 
buyers look for comfort, fit and fashion in that 
order. Leather virtually assures all three qualities. 
All-leather construction pre-sells your line, for your 
customers know when it comes to comfort, fit and 


fashion, there is nothing like leather. 


That’s why alert retailers all over the country are 
cashing in handsomely on the unrivalled selling ad- 
vantages of all-leather shoes. Season in, season out, 
leather sets the fashion. Every shoe style looks better 
in leather, fits better in leather, sells better in leather. 


This adds up to better profits for you. 


Leather Industries of America sells “the new in 
shoes” to your customers with an expanded national 
advertising campaign in such magazines as Life, 
Vogue, Harper's Bazaar, Esquire, ete. The themes 
are broad, dramatic, sales stimulating. They help you 
sell more leather shoes and provide you with an 
exciting visual framework for your store windows, 


ads, displays. 


You serve your best interests best when you bring 
your fine leather shoes forward. Not only will you do 
more shoe business but you'll do it at a greater profit 


... thanks to leather. 


Leather Industries of America 


111 FIFTH AVENUE, NEW YORK 16, N. Y. 
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LEATHER and SHOES 








HOME OFFICE 
HUDSON, MASS. 
HUDSON 60 


SAN FRANCISCO 
H. A. COHEN CO. 
116 New Montgomery St. 


BOSTON YUKON 6-6777 


SEAMON STEEN 
100 South St. 
HUBBARD 2-4876 
CHICAGO 
VICTOR W. HEARTEL CO. 
208 N. Wells St. 
CENTRAL 6-8550 
COLUMBUS, OHIO 
C. N. RIESENBERGER & SON 

370 W. Broad St. 

MAIN 1032 
LYNCHBURG, VA. 
MOORE & GILES 

P.O. Box 56 
LYNCHBURG 2-3161 


LOS ANGELES 
H. A. COHEN CO. 
219 W. Seventh St. 
MADISON 7773 





20) -a89-\, |oomme) i icze) | 
H. A. COHEN CO. 
400 Concord Bldg. 
ATWATER 9211 





PORTSMOUTH, OHIO 
MITCHELLACE, INC. 
PORTSMOUTH 705 











ST. LOUIS 
GAYWOOD MFG. CO. 
1906 Pine St. 
CENTRAL 6484-5 











PROVINCE OF QUEBEC 


ODELL SALES LTD. 


920 Ste. Sophie Lane 
Montreal 


MARQUETTE 5570 


There is a Thomas Taylor SHUGOR representative 
in your territory — right at the other end of your 
telephone line. He is ready and eager to be of 
service, and you are assured of expert assistance in 
shoemaking matters that include better fitting. He 
can aid you with suggestions that are practical and 
sound; point out goring economies and production 
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* Rice Leaders : 


of He Morld 
: Association 


Repzeserts High Standing in ; 


short-cuts. He is backed by the Thomas Taylor 
SHUGOR style-and-fitting engineering staff. Call 
him! Use him! He can be mighty valuable to you. 


ST. PAUL, MINN. 
NORMAN NELSON 
294 Endicott Bldg. 
CEDAR 4304 





NEW YORK 
JOHN E. SHEVENELL 
21 Spruce St. 
=| BARCLAY 7-2314-5 








We a 


PROVINCE OF ONTARIO 
A. G. MOONEY, LTD. 
MAIN OFFICE: MONTREAL 
361 St. Paul St. W. 
PLATEAU 9006-7 


TORONTO 
J. T. FOX 
441 St. Clements Ave. 
HUDSON 0612 


F. J. NUTSON 
462 Vaughan Road 








LOMBARD 4502 





WASHINGTON, D.C. 
P. C. FERNANDEZ & CO. 


NAME-PRODUCT-PO!'CY {4 


THOMAS 7 & SONS 


SPECIALISTS SINCE 1864 IN THE ART OF WEAVING HIGH-GRADE ELASTIC SHOE GORING EXCLUSIVELY 


Hudson, Massachusetts SOUTH AFRICA 
J. M. WALLHEIMER (PTY LTD. 
P.O. Box 741 
Port Elizabeth 
PORT ELIZABETH 86633 
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DR & SONS 


WIND 


Visit the SHUGOR TAYLOR at the ALLIED SHOE PRODUCTS SHOW, Room 1125, 


TAYLORED -TO-FIT ®) 





930 K St. N. W. 
STERLING 3-9307 
NEW YORK 
AGENCIES P C F INC. 
305 Broadway 
BOWLING GREEN 9-3293 


BOSTON 
P. C. FERNANDEZ INC. 
72 Lincoln St. 
LIBERTY 2-2787 
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